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UIGEA.
It’s probably the most provocative and powerful acronym in iGaming — and on 
13 October 2016, it celebrates its 10th anniversary.

It’s hard to believe, but the Unlawful Internet Gambling Enforcement Act is a decade 
old, and in this issue gaming lawyer Christopher Soriano takes a look back at this 
controversial legislation that changed our industry forever. 

Speaking of industry-changing developments, in our cover story, Clare Fitzgerald 
reviews the evolution of bitcoin and explores some of the legal questions that have 
surrounded the cryptocurrency since it was introduced seven years ago. After 
interviewing both attorneys and gaming affiliate program managers, it’s clear that 
bitcoin is gaining momentum and its presence in the iGaming space is becoming 
increasingly important.

Elsewhere in this 36th issue of the GPWA Times Magazine, Gary Trask discusses 
the emerging political betting market with a renowned professional gambler and 
iGaming affiliates who agree that November’s U.S. Presidential election is likely 
to attract a record amount of interest and gambling action. We also sit down with 
four affiliates and a pair of affiliate managers who give us some keen insight on 
how they run their respective businesses, and we present an extensive photo gallery 
from the recent Amsterdam Affiliate Conference.

Finally, this issue will be available at G2E in Las Vegas in September and the Berlin 
Affiliate Conference and EiG in October. The friendly faces of the GPWA will be present 
and accounted for at all three events, so please be sure to stop by our booth and say hello. 

And if you’re not already a GPWA Times Magazine subscriber, please visit 
GPWAtimes.org/subscribe and sign up for your free subscription.

Sincerely,

Michael A. Corfman
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QUOTABLES

“I am confident that the Netherlands will quickly emerge 
as one of Europe’s most important gaming jurisdictions. 

For any operators or providers looking to make the  
most of this new opportunity, it is important to act  

quickly and seek local expertise.” 
—Jaspar Hoekert, co-founder of Revenue Engineers,  

on the passing of the Dutch Remote Gaming Bill.

“This approval is a significant step in support of 
continued regulation of Internet gaming in America. 

We are delighted to welcome yesterday’s approval 
of HB 2150 by the House of Representatives in 

Pennsylvania, long anticipated to become America’s 
fourth state to regulate Internet casino gaming. The 
anticipated passing of bill HB 2150 will be a very 

positive development for GAN.” 
— Dermot Smurfit, CEO of GAN, on the approval of Pennsylvania’s  

bill for the legalization of Internet casino gaming in the state.

Quotables

“[Pence] went as far as to author a letter to the Indiana 
Congressional delegation asking them to support the 
[Sheldon] Adelson bill that would shut down state-

licensed poker websites and prohibit new ones. As if that 
was not enough, he made sure to send a copy to Rep. 

Jason Chaffetz (R-UT), sponsor of the House version of 
the prohibition legislation, to provide backing for one of 

Chaffetz’s Congressional hearings on the subject.” 
— Poker Players Alliance, regarding Mike Pence’s letter on online poker.

“When I served in Congress, I was pleased to support 
the Unlawful Internet Gambling Enforcement 

Act of 2006 (UIGEA). ... I believe it is necessary 
for Congress to restore the original interpretation 
of the Wire Act that prohibited Internet gambling 

nationwide, and I encourage you to support 
legislation that would accomplish this end.” 

— 2014 letter to the members of the Indiana Congressional Delegation 
on Internet gambling from Mike Pence, U.S. Republican Presidential 
nominee Donald Trump’s running mate in the 2016 General Election.

“There will be a day (that betting on politics in the U.S. will 
be allowed). I don’t know how far out it is, but this year’s 

presidential race would have been the largest thing we ever 
handled. It would have blown the Super Bowl away.” 

— Jeff Sherman, assistant sportsbook manager  
at the Westgate Las Vegas Resort & Casino.

“Daily fantasy sports have proven to be popular 
in New York, but until now have operated with no 

supervision and no protections for players. This 
legislation strikes the right balance that allows 

this activity to continue with oversight from state 
regulators, new consumer protections and  

more funding for education.”  
— Governor Andrew Cuomo, after signing legislation to  

legalize interactive fantasy sports in New York State.

“This transaction is a testament to Playtika’s unique 
culture and the innovative spirit of our employees, who 

for the past six years have consistently designed, produced 
and operated some of the most compelling, immersive and 
creative social games in the world . . . This is an amazing 

milestone for all Playtikans, and we truly value how 
unique this opportunity is to continue executing our  

vision with such a strong partner.” 
— Robert Antokol, co-founder and CEO of Playtika, the casino-style online 

games unit of Caesars Entertainment Corp., which was sold  
in July for $4.4 billion to Chinese investors led by Shanghai Giant  

Network Technology Co.

“The eSports industry is projected to exceed  
$1 billion soon. Gaming is just the new passion  

point for this digital generation.” 
— Craig Levine, CEO of the Electronic Sports League.
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Twelve months ago, FanDuel and DraftKings launched a 
$107 million marketing campaign in the U.S. While the 
incessant ads did their job and grabbed the public’s at-
tention, they also drew the eye of gaming regulators and 
district attorney’s offices — unleashing a flood of legal chal-
lenges that saw DFS shut down in several states even as 
the industry sought to expand beyond the U.S.’s borders.

But daily fantasy isn’t beaten yet. In addition to recently 
reentering New York, it’s now available in three European 
countries. DraftKings launched in the United Kingdom in 
February, and FanDuel launched its U.K. soccer product 
in August. Also in August, Winamax launched its first daily 
fantasy game in France. In Italy, SNAI and Mondogoal both 
offer daily fantasy games. And Malta expects to have a 
DFS license available by the end of the year.

So, with the American football season, the English Premier 
League and the French Ligue 1 soccer season all upon 
us, here’s a snapshot of where you can play DFS in a le-
gal, regulated environment; where it’s banned; and where 
things are simply undecided. But keep your crayons handy 
and “DFS news” pasted on your Google alerts: Amend-
ments are sure to be needed soon.

DFS Status Update
A state-by-state look at daily 

fantasy sports regulation

Oh, what a year it’s  
been for the daily  
fantasy sports industry.
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BY THE NUMBERS

Age group least likely to 
gamble, according to the U.K. 

Gambling Commission.

Number of women 
participating in the Spanish 

gambling market as 
of 2016 after the 
addition of slots 

as an online 
option.

Number of Premier League clubs 
whose shirts were sponsored by 

a gambling company in  
the 2016/17 season.

Number of online gaming 
licenses revoked by the 

Philippine Amusement and 
Gaming Corporation  

in July 2016. 

Year-over-year increase in 
Nevada poker room rake  

in June 2016.

Approximate number of 
reimbursement petitions 
denied by the U.S. DOJ  

for players of Full Tilt 
Poker in the U.S.

Active player accounts with 
Spanish-licensed operators in 

2015, according to a  
new report by Spanish gaming 
regulator Dirección General de 
Ordenación del Juego (DGOJ).

Number of entries in the 
2016 World Series of 

Poker, which is up 4.2% 
from 2015 and marked just 

the second time in the  
47-year history of the 

event that it attracted over 
100,000 entries.

Share of New Jersey’s online 
poker revenues for June 2016 

belonging to PokerStars. 

Year-over-year increase in the 
regulated iGaming market in 

Delaware in 2016.

China’s gaming market sales 
revenue in the first half of 
2016, suggesting it may 

overtake the U.S. and become 
the world’s largest gaming 

industry this year.

Amount of growth of the 
global games market in 2016 

that comes from the  
Asia-Pacific region. 

Jan. 2016’s Powerball lottery 
jackpot, the largest in the world. S
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Amsterdam
Affiliate Conference

Another summer has come and gone, and with it another Amsterdam Affiliate Conference. 
For those affiliates and affiliate managers who attended, the 2016 AAC, held 7-10 June, 

provided a robust slate of opportunities to network, stay educated on developments within 
the industry, and, of course, enjoy the beautiful city of Amsterdam in all its summer glory. 

Oh, and true to affiliate marketing industry tradition, there was an array of late-night parties 
to choose from, including the Closing Network Party at Euro Pub at Dam Square (pictured 

above) — and once again, the GPWA cameras were on hand to catch all the action.

GPWA PHOTO GALLERY
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GPWA PHOTO GALLERY
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Packing a group onto a small 

boat during Intertops’ Amsterdam 

Canal Cruise is the kind of bonding 

experience you only get at AAC.



Amsterdam Affiliate Conference

13

Royal Panda’s 
representative appears 
not at all concerned that 
she is about to be crushed 
in a giant bear hug.

The bet365 
booth is highly 
credentialed.

Euro Partners 
knows that the 
most attractive 
kind of trade show 
booth is one that is 
just an entire bar.



GPWA PHOTO GALLERY
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Friendly faces welcome 

trade show attendees at the 

Leo Vegas and Amsterdams 

Casino booths.



Amsterdam Affiliate Conference
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The pretty canal setting outside 
Hotel de l’Europe provides 
classic Amsterdam views.



GPWA PHOTO GALLERY
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Players Sports Bar in central Amsterdam 

was jammed with iGaming personalities, 

including Fruity Affiliates CEO John Geenen 

(top left) hamming it up with a friend, and 

GPWA’s Jim Keith sharing a cold one with 

Marius Filip from Bonnier Gaming.



Amsterdam Affiliate Conference

17

Following a sushi dinner (top), it was time to blow off some steam at Players Sports Bar with GPWA’s Anthony Telesca and Fruity Affiliates CEO John Geenen (center left), Netgaming Solutions’ Geert Polmans with GPWA’s Jim Keith and Nancy Troy (center right), Lyceum Media’s Jodie Thind and Larry Colcy with a friend (bottom left), and Kate Garber with Troy (bottom right). 



Since launching in 2009, the enigmatic   cryptocurrency’s viability 
      and value have been volatile, to say   the least. But as more  
                  businesses acknowledge its   legitimacy, the more  
accepted it’s become — particularly in   the world of iGaming.
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Since launching in 2009, the enigmatic   cryptocurrency’s viability 
      and value have been volatile, to say   the least. But as more  
                  businesses acknowledge its   legitimacy, the more  
accepted it’s become — particularly in   the world of iGaming.

BY CLARE FITZGERALD
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COVER STORY

I
t sounds like something out of a cyberpunk novel — a de-
centralized, cryptographically protected, all-digital currency 
issued by no government and held in no bank — and its early 
days sounded much like the plot of one. But amid lingering 
uncertainty and skepticism, online casino operators and affiliate 

programs are increasingly optimistic about the long-term viability 
of doing business in bitcoin.

of BitStarz Affiliates, the affiliate program for BitStarz Casino, 
which launched in 2014. 

One of the primary attractions of bitcoin for online casinos is the 
low transaction costs. The GPWA spoke to affiliate managers at 
programs that use bitcoin, who said that lower costs and ease 
of use were big draws.

“The transaction fees are much, much lower compared to 
the fees we are paying for credit card processing, ewallets, 
banking transfers or vouchers like Paysafe,” added Gar-

ber. “Bitcoin transactions are instant. There are no 
chargebacks — the transactions are irreversible. 

And the transactions are transparent: We 
can instantly show a player his proof of 

payment in the blockchain.”

“The hassle-free actual processing of it,” 
said Slankamenac. “It is very easy to open 
for everyone.”

Of course, these have been fea-
tures of bitcoin from the begin-
ning. According to Internet gam-
bling attorney Lawrence Walters 
(pictured), there are several rea-

sons for its recent resurgence. First 
and foremost is the increase in value: 

Last year, the value of bitcoin was down in the $200-$250 
range, but this summer it was back up around $600-$650.

“The value of bitcoin itself contributes to users’ belief in the 
alternative currency and trust in the currency,” said Walters, 
who heads Walters Law Group, a U.S. law firm with a focus 
on issues of free speech.

Another factor Walters pointed out is that increased approval 
breeds more adoption. “Consumers are beginning to adopt 
bitcoin spending and gaming with more confidence, and in 
greater numbers,” he said. “That, along with other, larger retail 

“I don’t know how quickly it’s going to, but I believe it will 
become one of the dominant currencies in online gaming,” said 
Simon Slankamenac, marketing manager at Casino Extreme, 
which added bitcoin to its system last October.

It’s been a little more than two years since the GPWA Times 
Magazine updated the status of the pioneering cryptocurrency 
(see Bitcoin’s boom-bust cycle lets players gamble twice, April 2014). 
Bitcoin itself hasn’t changed since then: It’s still bought and sold 
on bitcoin exchanges, and all transactions are recorded in its 
centerpiece technology, a public ledger called the blockchain. 
Users can keep their bitcoins in either “hot” wallets — 
online accounts — or “cold” wallets — software 
that stores bitcoins on a computer. 

It’s still extremely volatile, rising and 
falling by several dollars on slow days 
and seeing huge swings in value on 
eventful ones.  The day after the theft 
of $72 million in bitcoin from Hong 
Kong-based exchange Bitfinex on 2 
August,  its price dropped more  than 
20% — and had recovered more than 
half the lost value by the end of the week. 
(In comparison, the value of the British 
pound dropped 10% following the Brexit 
vote, its worst day on record. It has not recov-
ered as of press time.) 

GOING MAINSTREAM
What has changed has been bitcoin’s level of adoption by 
businesses and consumers — and in online gaming, the spread 
has been even more pronounced. In addition to numerous 
bitcoin-only casinos, several established brands have begun 
not only accepting player deposits in bitcoin, but also adding 
it as an affiliate payment option.

“The gambling industry is always one of the early adopters 
of new technologies and payment methods, and bitcoin was 
no exception,” said Kate Garber, affiliate marketing manager Ill
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operators and online operators accepting bitcoin as a payment 
method, and more gaming available through bitcoin — it’s 
kind of a vicious cycle of more availability, more interest, more 
spending, more opportunity.”

“The amount of investment into startups that are building appli-
cations on top of bitcoin and blockchain is growing yearly, and 
this year more than ever, banks started to show a big interest 
in cryptospace,” Garber explained. “Even giants like Visa are 
experimenting with the technology. A lot of companies that 
largely dismissed bitcoin as just another fad two or three years 
ago have now seriously started to think about how to include 
this technology into their business. This is a big shift, and I would 
be lying if I said that I am not long-term bullish on bitcoin.”

LEGAL CLARITY, OR LACK THEREOF
Of course, with increased use and acceptance has come intensi-
fied scrutiny of the legal status of bitcoin transactions. The most 
basic question — and one that’s far from settled — is whether 
bitcoin is, in fact, money. But whether it is or it isn’t, its use 
raises a host of other questions — like whether gambling with 
bitcoin is, in fact, gambling.

“At first there was kind of a creative approach to the legal argu-
ments and to the analysis of what bitcoin is in the gaming mar-
kets, and the argument went along the lines of: Bitcoin isn’t real 
money, it’s just pretend; it doesn’t have any real, actual value; its 
value is only in the mind of the users,” Walters explained. “And 

therefore gambling with bitcoin isn’t gambling, because one of 
the elements of gambling is that you are wagering a thing of 
value. And while that argument is frequently made, it is almost 
universally rejected. The courts have — from the beginning, as 
the arguments percolated through the legal system — deter-
mined bitcoin to be a thing of value, to be something that can be 
the subject of gambling, and that most gambling laws do cover 
wagering in bitcoin.”

While most governments have so far been reluctant to view 
bitcoin as a currency, regulatory bodies are nonetheless de-
veloping infrastructure to better integrate bitcoin with their 
financial markets. Several U.S. states have issued money trans-
mitter licenses to bitcoin trading companies such as Coinbase. 
In May 2016, the Isle of Man legalized and regulated bitcoin 
and other virtual currencies for online gaming, though it does 

‘Bullish’ on bitcoin
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not classify bitcoin as money; in August, the U.K. Gambling 
Commission added bitcoin to its list of approved payment 
methods for online gambling licensees. 

“For most currencies, there are standard operating proce-
dures that have been developed over decades by banks and 
other cash-heavy industries,” said Dustin Ford, a regulatory 
compliance attorney for the gaming industry. “One of the 
things that’s going to be a big issue when you’re converting 
currency from bitcoin into other currencies is — especially 
in the U.S. — if it’s from online gaming, you have to ensure 
that those funds came from a jurisdiction in which you’re 
operating, and you have to have certain internal control 

procedures, at least enforced at the state level, that require 
you to ensure that you know who you’re dealing with. And 
this may make things very complicated.”

Walters points out that gaming transactions can be very com-
plicated when dealing with regular currencies, too, and attrib-
utes part of the popularity of bitcoin in online gaming to “the 
hesitancy of the international banking system to allow financial 
transactions in the gaming market.” 

“We’re seeing more and more hesitancy and difficulty with 
people maintaining bank accounts and the processing systems, 
and that isn’t the case with bitcoin,” he said. 

COVER STORY

Bitcoin transactions are instant. 
There are no chargebacks — 

the transactions
are irreversible.

W W W . G P W A T I M E S . O R G22



ANONYMITY AND TRANSPARENCY
The bitcoin system is designed to be both anonymous, in that 
users are identified only by the cryptoaddresses of their wal-
lets, and radically transparent, via the blockchain’s public list 
of transactions.

Walters thinks the “elephant in the room” is how the licensing 
entities and licensing jurisdictions are going to respond to the 
increased interest in bitcoin, and how they’re going to recon-
cile the anonymity of bitcoin transactions with the substantial 
know-your-customer and jurisdiction-blocking requirements 
that come along with online gaming licenses.“We’ve seen the 
toe in the water by the regulators that will allow licensed bitcoin 
operators, but will only allow bitcoin to be another form of 
payment that can be made by established, known customers,” 
he said. “Others will continue to require geoblocking of any 
users that reside in prohibited jurisdictions.”

Ford believes that the blockchain will eventually become a key 
tool for gaming regulators.

“As regulators get more comfortable with the concept, I think the 
most likely thing you’ll see is that there’ll be required changes 
to the internal control procedures, reporting requirements, also 
some record-keeping requirements that are typical of people 
operating within the gaming industry,” he said.

Stronger regulatory infrastructure may also help alleviate public 
concern about bitcoin’s legitimacy — although regulators are 
likely to have the same concerns.

“Some of the initial press that came out when bitcoin first 
achieved popularity all seemed to relate to Silk Road and hack-
ing and so forth, and so the public got a skewed introduction 
to what bitcoin is and how it can be used,” said Walters. “So 
that’s still something that the currency is trying to overcome. It’s 
a misconception because, like the Internet itself, currency can 
be used for good things, bad things or anything in between.”

On the ground, Garber has found that bitcoin’s checkered his-
tory hasn’t stopped either players or affiliates from trying it out. 

“Most people definitely have a lot of questions surrounding 
bitcoin and how it works and how safe it is and how secure it 
is,” she said. “But we haven’t hit any road bumps where it’s 
actually cost us any partnerships.”

Online casinos operating in unregulated markets may see value 
in using bitcoin to bypass banks, but as bitcoin becomes more 
integrated into the rest of the financial services industry, its util-
ity in skirting regulations may be limited — especially when it 
comes time for users to convert it back into their home currency.

“I think that it’s going to be an ebb and flow,” said Ford. “There 
are going to be times when law enforcement, regulators or state 
officials, as they learn more about how bitcoin works, are going 

 � BLOCKCHAIN | A publicly visible ledger that dis-
plays all bitcoin transactions in real time.

 � COINBASE | A popular digital currency exchange, 
based and licensed in the U.S.

 � COINDESK | A website that tracks the price index 
of bitcoin on various exchanges and posts news 
related to digital currencies.

 � COLD WALLET | A downloadable program that al-
lows users to store bitcoins on a computer or other 
device, as opposed to keeping it online, where it is 
more vulnerable to hackers.

 � CRYPTOADDRESS | A string of characters that 
identifies a bitcoin wallet. It works much like an 
account or routing number for a bank transfer, 
except that it is the only identifying information on 
a bitcoin wallet.

 � CRYPTOCURRENCY | A digital medium of ex-
change that uses cryptographic techniques to secure 
transactions and regulate the creation of the currency.

 � HOT WALLET | An online wallet, usually estab-
lished with a bitcoin exchange, in which a user can 
store bitcoin. 

 � KRAKEN | A prominent bitcoin exchange. Kraken 
oversees the claims for lost bitcoins resulting from 
the Mt. Gox hack.

 � MT. GOX | A now-defunct bitcoin exchange. Once 
the largest exchange, handling 70% of all bitcoin 
transactions, it shut down in February 2014 amid 
the fallout from a massive security breach in 2011 
that resulted in the loss of 850,000 bitcoins.

 � SATOSHI | The smallest unit of bitcoin, worth one 
hundred millionth of a bitcoin.

 � SATOSHIDICE | An online gambling service. 
First announced in April 2012, within weeks it was 
responsible for more than half of all bitcoin transac-
tions.  It sold for $11.5 million in July 2013, making it 
the first major bitcoin business buyout.

 � SILK ROAD | An online drug trafficking marketplace 
that conducted sales in bitcoin. The FBI shut it down 
in October 2013 with the arrest of its founder. The FBI 
seized several million dollars’ worth of bitcoin from 
Silk Road, most of which it has since auctioned off.
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to enact certain restrictions that prohibit gray-market sites 
from working. But what always happens is, the gray-market 
sites will adapt quickly and will find other ways to use it, and 
it’s going to be a tug-of-war between the gaming regulators or 
state financial regulators and gray sites.”

WHAT DOES THIS MEAN FOR AFFILIATES?
Barring another scandal on the scale of Mt. Gox, both the number 
of bitcoin casinos and the number of online casinos offering 
bitcoin as a payment option are likely to increase.

BitStarz Affiliates pays affiliates in both bitcoin and euros, as 
they request. Garber says this system is working well. 

“We see that more and more affiliates like the idea of earning 
bitcoins as a side revenue, which many see as a long-term 
investment similar to gold,” she explained. “Many traditional 
casino affiliates are surprised to see that they actually also have 
bitcoin revenue, as they would never think that their players 
would even have bitcoins or play with them. They realize 
that they attracted a new type of player that they could not 
monetize before.”

Most affiliate programs that pay out in bitcoin offer some 
kind of tutorial or support services for affiliates who are new 
to the currency. 

“(Bitcoin) does require a bit more than just press and pay,” 
Slankamenac said. “It asks for a bit more knowledge — that you 
understand the system of how it sends, what cryptoaddresses 
are, how to open wallets, and how to register, and that you 
educate yourself on the dangers of it as well as the benefits.”

He added that Casino Extreme offers a 24-hour support line 
for affiliates and players alike, as well as “Welcome to bitcoin” 
letters, links and explanations at their fingertips.

“Once they learn what it is, then we go from there and 
show them how to make an account, how to use it, how to 
receive payments, how to make payments — everything,” 
Slankamenac said.

SECURITY IS PARAMOUNT
Everyone we spoke to stressed the need for taking proper 
security measures when receiving bitcoin. 

“There’s no hackproof or foolproof system that’s been invented,” 
Walters warned. “The blockchain is pretty darn good, but there 
have been hacks and there have been losses. So just remember, 
when you’re holding bitcoin in an electronic wallet, that there 
are security enhancements that can be provided. There are 
secured wallets that many of the providers will allow you to 
establish, and there are security devices that you can install 
yourself that make your bitcoin more secure.”

At minimum, proper security for bitcoin means checking all 
information carefully, and not keeping too much bitcoin online.

“When funds go through for payment, you cannot go back,” 
Slankamenac said. “There is no way of retrieving your funds 
once you press pay.

“Double-check everything: That it’s the right cryptoaddress; 
that it’s the right person; that they send you the confirmation 
once you’ve done it; that it is done to the correct wallet.”

Slankamenac’s No. 1 piece of advice to affiliates was not to take 
anyone at their word. “Keep to the blockchain,” he advised. 
“We’ve found blockchain.info to be very informative for every 
single payment. You can track everything there.”

“There’s a lot of scam artists, if I can say it bluntly like that,” he 
said. “We had a client who was sending funds to a person who 
then said he was sending bitcoin to us for her, and it turned 
out that he was sending less bitcoin than what she was paying 
him in the other currency.”

Garber also had advice for affiliates new to bitcoin. 

“Firstly, find a good and reliable bitcoin exchange that accepts 
customers from your country and which can instantly exchange 
your bitcoins to euros or U.S. dollars and vice versa,” she said. 
“Secondly, don’t hold more than 10 BTC in bitcoin exchanges. 

COVER STORY ‘Bullish’ on bitcoin

Stronger regulatory infrastructure 
may help alleviate public concern 

about bitcoin’s legitimacy — 
although regulators are likely to have the

same concerns. Ill
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Store larger amounts of bitcoin in your offline wallet.” She also 
suggested coindesk.com as a good source of information and 
news about digital currencies.

Affiliate programs themselves take several security measures 
to prevent theft, fraud and other losses.

“We ask for triple confirmation: One through the system, one 
through e-mail, and one via live chat,” Slankamenac explained. 
“You have to have a triple match on the cryptoaddress, because 
if one letter or one number is different, it’s a different address 
and it goes to a different person.”

“When accepting bitcoins, it is very important to have the 
majority of bitcoins and all player funds stored in a cold 
wallet,” Garber said, explaining the operational procedures 
at BitStarz. “The smaller amount of bitcoins used for daily 
operations like cashouts are stored in a hot wallet. A poten-
tial hacker could, in the worst-case scenario, attack and steal 
coins from the hot wallet, but that doesn’t represent a huge 
business risk. The biggest challenge is making sure that there 
are always enough coins in the hot wallet, so we can assure 
instant payments.” 

VOLATILITY MANAGEMENT
Managing the volatility of bitcoin’s value is another area of 
concern for those who depend on bitcoin income.

“This is a currency that has some pretty wide fluctuations in 
value,” Walters said. “So if you are not one who is accustomed 
to that kind of risk and watching the value of your wallet 
fluctuate substantially from day to day, you should consider 
immediately cashing out into some fiat currency that you’re 
comfortable with.”

For those willing to do a little more market-watching, Slankamenac 
suggests another tactic. 

“We try to stick to paying it at the moment the client asks. But 
the fluctuations — what we’ve seen is as that quickly as they 
go up, they do go down, so you can wait a few days to balance 
it out,” he said. “It’s not like where a currency goes high and 
then you have to wait weeks or months for it to go down.”

“If you are new to this, keep perhaps 20% of your bitcoin income 
in bitcoins as an investment, and forget about them — don’t check 
the price of bitcoin every day, as it might put you in a bad mood 
sometimes,” Garber advised. “Sell most of bitcoins every month.” 

This is similar to how BitStarz operates — in addition to splitting 
its business between bitcoin and other currencies, it sells off a 
portion of its bitcoin every month, and keeps a certain amount 
a long-term investment. 

Garber believes that eventually, bitcoin’s value will stabilize. 
“Bitcoin won’t prevail above all other currencies, but it will 
become much more respected, stable and trusted in the next 
years to come,” she predicts. 

Garber has one more piece of advice: “When people scream 
and write everywhere that bitcoin is dead, keep in mind that 
bitcoin has already ‘died’ 41 times in the past five years.”

Clare Fitzgerald got into the gaming industry by copy ed-
iting in several different fields until she found one that was 
interesting. She graduated from Clark University in 2010 
with a degree in English and Creative Writing. You can find 
her making bad jokes on Twitter at @EditressClare.
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POLITICAL PUNTING ON THE RISE

Betting on politics is an emerging market, and its ascent 
will continue in November. But will it ever become a 
widespread, lucrative attraction for iGaming affiliates?

BY GARY TRASK

Political
Punting
on the Rise
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W agering on politics has been a popular pastime since 
as early as the 18th century. But even if you reach that 
far back into the history books, there have been few 

more polarizing figures than Mr. Donald J. Trump involved 
in a major election.

That’s right: Whether you adore The Donald or your blood 
pressure rises with every Tweet and press conference, there’s no 
denying that he’s a bona fide bonanza for the betting business.

The much-ballyhooed Brexit vote in June was the most-wagered 
political betting market of all time. But pundits fully expect the 
U.S. Presidential election in November to easily surpass the ac-
tion that Brexit attracted, and the primary source for this widely 
accepted expectation is the bombastic Republican nominee.

“Yes, I do expect this to be the biggest market ever, and the fun-
damental reason is the Trump factor,” said Paul Krishnamurty, 
a professional gambler and independent political analyst who 
regularly contributes to Politico and PoliticalGambler.com. 
“People are watching and tracking this election unlike anything 
else we have ever seen before, because he’s fantastic entertain-
ment. You really never know what he’s going to say next.”

Even without the inclusion of a character like Trump and 
another strong and controversial candidate like Democratic 
nominee Hillary Clinton, betting on politics was already a 
burgeoning market and in recent years has become much more 
than just a novelty, for bettors and bookies alike. 

Other massively wagered events over the last couple years 
include the Scottish referendum in 2014 and the U.K. General 
Election in 2015. Both, however, were easily surpassed by 
the Brexit vote, the provocative withdrawal of the U.K. from 
the European Union, which drew upwards of £127 million in 
wagers, according to some reports. 

Krishnamurty thinks there are multiple reasons for the rise in 
popularity of betting on politics over the last decade, not the 
least of which is the advent of Internet gambling. Additionally, 
the more news coverage an event attracts, the more betting 
action it’s going to write. Brexit received massive worldwide 
attention in the days leading up the vote and the weeks after it 
was decided. When the polls opened, the betting markets still 
had “Remain” as a 90% probability outcome, with “Leave” in 
the range of 6-to-1 and 7-to-1. Most books didn’t have “Leave” 
as the favorite very late in the game, and when 52% of the voters 
backed “Leave,” chaos ensued.

“I think (the betting market) was so big for two reasons,” said 
Krishnamurty. “First, the potential to correlate betting markets 
with financial markets. This doesn’t really apply in normal 
elections, and certainly not leadership contests. Second, (Brexit) 
simply captured the public imagination much more than politics 
as usual . . . I’ve never seen anything engage the U.K. public 
in politics like it.”

“The intense media coverage of Brexit certainly helped the cause,” 
added “MJ,” a webmaster and GPWA member from OnlineBet-
tingSites.com. “We also noticed the mainstream media frequently 
mentioning the betting odds in relation to the Brexit saga – more so 
than in past political events. And it didn’t hurt that the Brexit story 
was so big, so controversial, and was conveniently centered in the 
middle of one of the world’s largest regulated betting markets.”

Finally, Krishnamurty says that the number of variants in which 
someone can wager on politics has increased dramatically 
over the years, thanks to betting exchanges and the addition 
of proposition bets.

“Betting on a U.S. General Election is no longer something you 
just do in November,” he said. “You start 18 months before-
hand on the exchange market and bet accordingly as the odds 
change. And just because Hillary is a strong favorite to win, 
that doesn’t mean there aren’t other ways wager.”

For example, you can bet each state’s Electoral College 
votes individually. Krishnamurty also expects live betting 
to be available during the debate cycle, along with other 
fun novelty bets.

“Once again, with Trump involved there will be plenty of ways 
to make this interesting,” he said. “Things like, ‘Will he refer 
to Hillary as “Crooked Hillary” in the debate?’ Those are the 
kinds of options bettors will have available.”

Despite the mounting momentum for political wagering, some 
affiliates the GPWA spoke to say it’s not a viable market to go after, 
since the buildup and payout cycles are too slow and the amount wa-
gered is too small to get a decent ROI on the time spent marketing it. 

“MJ” had a slightly differing opinion. While he agreed the lack 
of daily events is a drawback, he added that Brexit was a signal 
to him and his business partner, Wes, that there was revenue 
to be made in this market.

“Yes, I do expect this to be the 
biggest market ever and 

the fundamental reason is 
the Trump factor . . .  

You really never know what 
he’s going to say next.”

http://politicalgambler.com/
http://tingsites.com/
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POLITICAL PUNTING ON THE RISE

“We’ve seen enough anecdotal reports from established book-
makers to be convinced that political betting is growing in a big 
way,” he said. “We would like to say Brexit was a turning point 
for political betting, but that would just be outright speculation 
on our part. Our belief is the massive amount of Brexit betting 
was more of an indicator that there is already a big market for 
political betting.”

For proof, MJ went to his numbers, finding that a blog post on 
his site about Brexit saw 61% of its readers click on an affiliate 
link. He started a blog post in January about the U.S. Presiden-
tial Election and has been updating it regularly, and it saw a 
49.4% conversion rate, with the anticipation that number would 
increase as the election cycle headed toward Election Day.

“We see it as a great opportunity to catch the attention of potential 
customers who wouldn’t have found us otherwise,” MJ added. 
“We suspect many affiliates overlook this market because they 
are busy with major sports and horse racing markets. Premier 
League betting is worth many billions of dollars each year, while 
political and novelty betting is only worth a fraction of that. 

“Despite that, we want to be involved in as many markets as 
possible. We believe that novelty betting markets are a great way 
to introduce recreational players to the industry — and there 
is likely a strong possibility of crossover revenue, especially 
with themed games.”

As for the U.S. General Election, as this magazine went to press 
in September, Clinton was a heavy favorite in the polls to pre-
vail. Of course, those indicators haven’t always been accurate, 
and not just in the case of Brexit.

Krishnamurty, who started to publicly back Clinton in 
the next U.S. president betting markets back in December 
2015, pointed out that last year’s U.K. General Election 
was seen as a dead heat going into Election Day. Polls and 
commentators were saying it would too close to call, and 
many were forecasting a “hung parliament” with no clear 
winner. Yet the Conservative party cruised to a victory of 
6.5%, which is what the betting markets reflected in the 
days leading up to the election, making the Conservatives 
an 85% favorite.

“We believe that novelty betting markets are a great way  
to introduce recreational players to the industry  
— and there is likely a strong possibility of crossover revenue”
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“The polls were wrong by 70%,” said Krishnamurty, who 
added there was a similar situation in the 2012 U.S. General 
Election, when the pollsters were calling for a close race and 
the betting markets consistently had incumbent Obama a clear 
favorite over Republican nominee Mitt Romney. 

“Opinion polls are restricted by the fact that they’re scien-
tific. They have to accurately report a snapshot of public 
opinion at a given moment of time, whereas the political 
markets are based on a deeper, wider, long-term perspective 
of serious gamblers. 

“They’re just not as restrictive, especially when you consider that 
telephone polls are having a harder and harder time reaching 
people because a lot of people don’t have landlines anymore.”

To be fair, the betting markets aren’t always dead on. Jeremy 
Corbyn won the 2015 British Labour Party leadership in a 

landslide after being listed as a 200-to-1 shot. And Trump was 
a colossal 150-to-1 longshot to win the General Election when 
he launched his candidacy last year.

After the U.S. Presidential Election, Krishnamurty said he’ll be keeping 
a close eye on whether or not Brexit will result in the next U.K. Gen-
eral Election being held in 2017, three years sooner than scheduled.

“Because of the worldwide attention the Brexit vote got this 
year, and since we’ll be on the heels of the U.S. General Election, 
that could be a huge, huge market,” he said. “But nothing may 
top what we’ll see in November. It’s going to be enormous.”

“We’ve seen enough anecdotal reports from established 
bookmakers to be convinced that political betting is 

growing in a big way . . . Our belief is the massive amount 
of Brexit betting was more of an indicator that there is 

already a big market for political betting.”

Gary Trask is a Boston native with more than 20 years of 
experience as a writer and editor. He is the managing edi-
tor at GPWA and Casino City Press and has been covering 
the gaming industry since 2007.



After being inserted at the last minute into an unrelated port security 
bill, the Unlawful Internet Gambling Enforcement Act (UIGEA) was 
signed into law on 13 October 2006. In addition to closing down 
U.S. online gaming sites upon its enactment, federal prosecutors 

used the UIGEA as a criminal prosecution strategy against 
operators who continued to offer online gaming in the U.S.

10 years of

Solutions or
problems?

10 YEARS OF UIGEA
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H owever, in the last several years, the UIGEA has also 
posed a hurdle to operators who want to offer legal 
Internet gaming in the U.S. It has added to the cost of 

compliance for those who wish to offer online contests of skill 
or other promotions, because it has greatly increased the sensi-
tivity of payment processors and banks — and, in some cases, 
has caused them to avoid processing payments for anything 
that might be remotely considered gambling. 

What does the UIGEA do,  
and what doesn’t it do?
Despite its title, the UIGEA does not actually make online 
gaming illegal. To this day, online gaming in the U.S. is a 
crime primarily because of state laws. The applicable federal 
laws, such as the Travel Act or Illegal Gambling Business Act, 
are for the most part derivative of state law — they require an 
underlying violation of a state gaming 
law in order to apply. 

The one major exception, the Wire 
Act, was interpreted by the Depart-
ment of Justice in 2011 to apply only 
to wagers on sporting events and not 
to Internet gaming. The UIGEA, too, is 
derivative of state law in that it defines 
“unlawful Internet gambling” as a bet 
or wager that involves the Internet 
where the bet or wager is illegal under 
any applicable federal or state law in 
the state where the bet is initiated, 
received or otherwise made.

However, the UIGEA does not make 
“unlawful Internet gambling” illegal 
in its own right, despite common 
thoughts to the contrary. Instead, 
it is illegal for a person who is in-
volved in the betting or wagering 
business to accept credit cards, elec-
tronic funds transfers, checks or the proceeds of any other 
form of financial transaction from a person engaged in 
unlawful Internet gambling. 

The UIGEA, therefore, applies to the payment side of online 
gaming. It requires the Board of Governors of the Federal 
Reserve System to adopt regulations requiring operators of 
payment systems to identify and prohibit transactions restricted 
by the UIGEA. The Federal Reserve has adopted Regulation 
GG, requiring those who operate payment systems to block 
UIGEA-restricted transactions. Methods that have been per-
mitted under Regulation GG include blocking transactions 
with certain credit card codes that relate to online gaming 
transactions and requiring due diligence at the time a merchant 
opens an account to ensure that the merchant is not engaging in 
restricted transactions. The UIGEA, therefore, affects payment 
processing — not an individual’s engagement in online gaming.

UIGEA’s initial effects
The initial effects of the UIGEA were dramatic. Before the UIGEA, 
many online gaming companies accepted bets from U.S. players 
even though those bets were, at best, placed in a legal “gray area” 
and could be construed to have violated state law in most states. 
It was not at all uncommon for patrons with credit cards issued 
by U.S. banks or with deposit accounts at U.S. banks to transfer 
funds to online gaming companies, virtually all of which were 
based offshore. There was no meaningful impediment to doing 
so from a technical perspective. Once the UIGEA and Regulation 
GG were adopted, however, the vast majority of banks and credit 
card processors stopped processing payments for online gaming. 

The result was a shutdown of options for many U.S. patrons who 
wanted to engage in online gaming, and many operators stopped 
their efforts to recruit U.S. patrons. Some, however, continued to 

find ways to accept wagers from U.S. 
patrons. For example, as part of the 
2011 “Black Friday” indictments, alle-
gations were made that companies that 
were accepting wagers post-UIGEA had 
engaged in fraud by applying incor-
rect transaction codes to online gaming 
transactions in order to disguise those 
transactions from payment processors. 

The Black Friday indictments resulted 
in a number of guilty pleas, restitution, 
seizure of domain names and other 
sanctions imposed by the U.S. justice 
system against operators who tried to 
circumvent the UIGEA. The enhanced 
scrutiny applied to transactions after 
the Black Friday indictments, along 
with fear of prosecution, further tight-
ened the ability of U.S. players to par-
ticipate in online gaming — at least in 
a convenient manner.

Has the UIGEA gone too far?
The DOJ’s interpretation of the Wire Act in 2011 to apply only 
to sporting events or contests opened the door for intrastate 
Internet gaming. Thus far, New Jersey, Nevada and Delaware 
have implemented online gaming. 

As discussed above, the UIGEA applies only to those in the 
business of betting or wagering when a bet or wager violates the 
law of the state in which it is received or placed. Presumably, 
Internet gaming conducted under the auspices of regulatory 
authorities in states where Internet gaming has been authorized 
does not violate state law. 

That said, when New Jersey began accepting legal Internet 
wagers, payment processing proved to be a major hurdle. 
Many payment processors either outright refused or severely 
restricted the processing of payments for online gaming trans-

In the last several 
years, the 

UIGEA has also 
posed a hurdle 

to operators 
who want to offer 

legal Internet 
gaming in the U.S.
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10 YEARS OF UIGEA

UIGEA Timeline
30 September 2006

13 October 2006

November 2015

February 2014

February 2013

June 2012

September 2011

June 2011

15 April 2011

December 2010

November 2010

July 2010

January 2009

June 2009

December 2009

November 2008

April 2008

April 2007

UIGEA passes Congress; several online poker sites exit 
the market, including Party Poker, 888 Poker. As a result, 

PokerStars flies to the top of the rankings. 

Department of the Treasury and Federal Reserve 
Board release a joint final rule to implement UIGEA; 

compliance with the rule is “required by Dec. 1, 2009.”

Sen. Harry Reid pushes for online poker regulation;  
bill does not advance.

Delaware legalizes online poker.

House Financial Services committee passes HR 2267; 
the bill would legalize and regulate online poker and 

other forms of online gambling.

Nevada passes bill aimed at bringing regulated poker to 
the state. Six months pass before regulations are issued 

by Nevada regulators.

U.S. Department of Justice seizes over $34 million spread 
out over 27,000 accounts in the Southern District of 

New York Action Against Online Poker Players***. This is 
the first time money is seized from individual players as 

opposed to a gaming corporation.

***  Legal action taken by department to crack down on online poker

Full Tilt Poker forfeits assets to PokerStars. PokerStars to 
forfeit $547 million to the U.S. government over a period 

of three years. Part of that sum will be used to repay 
American players. First reimbursement to players whose 
accounts were frozen took the form of The Garden City 

Group paying out over $76 million to 27,500 players. 

Signed into law by President George W. Bush*.

* Before this, U.S. players accounted for more 
 than half the world’s online poker traffic.

Barney Frank and Ron Paul move to dampen the effect of 
UIGEA with the introduction of HR 5767, which would have 
limited the ability of the authorities to ban online gambling. 

UIGEA implementations are made; compliance is required 
by December of that year.

NJ state Senate passes bill expressly legalizing certain 
forms of online gambling.

Full Tilt’s license revoked.

Nevada legalizes intrastate online poker.

House Financial Services Committee holds hearing on 
UIGEA and Rep. Frank’s bill (above, April 2007); experts in 
field of online security advise that a regulatory framework 
for Internet gambling would be beneficial for consumers.

Black Friday. PokerStars is forced out of market; first time 
UIGEA is used in criminal prosecution. Full Tilt Poker, 
Absolute Poker also indicted****.

**** Players are still waiting to be paid by Absolute Poker, Ultimate Bet 

DraftKings and FanDuel banned from operation in NY; 
NY Supreme Court Justice Manuel Mendez states 
“The UIGEA language exempting fantasy sports has no 
corresponding authority under New York State law . . . . 
The exception found in UIGEA does not apply under the 
current New York statutory language.”

Rep. Barney Frank (D-MA) introduces HR 2046 to  
modify UIGEA** to provide for licensing of online 

gambling sites by the Director of the Financial  
Crimes Enforcement Network. It does not pass. 

**  Internet Gambling Regulation, Consumer Protection and Enforcement Act
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actions. This was a substantial 
impediment in the implemen-
tation of online gaming in 
New Jersey, because patrons 
often grew frustrated with 
their inability to fund their 
online gaming accounts. Ap-
parently, the strictness of Reg-
ulation GG and the chill on the 
marketplace instilled by the 
Black Friday indictments were 
enough to scare away many 
payment processors.

To its credit, the New Jersey Di-
vision of Gaming Enforcement 
worked to alleviate these con-
cerns. On 15 November 2011, the 
New Jersey Attorney General’s 
office issued an opinion letter, 
directed to the state’s Depart-
ment of Banking and Insurance, 
opining that payment processors 
who processed transactions in 
connection with New Jersey’s 
Internet gaming market were not 
running afoul of the UIGEA or any other federal statute. This, along 
with other efforts by the state to alleviate payment processors’ 
concerns, helped increase the number of payment processors who 
would do business in New Jersey — and therefore increased the 
available funding pool for online gaming in New Jersey. 

Thus, in these circumstances, the UIGEA has perhaps gone 
too far. A statute that was intended to cut off the flow of 
payments to illegal operators has made payment processing 
for legal operations more challenging for patrons and more 
costly to operators. The UIGEA has a “safe harbor” provision 
that allows a payment processor to rely on a reasoned legal 
opinion issued by a law firm that a particular set of circum-
stances does not violate it. With the hesitation of many in 
the field to accept payments even on legal online wagering, 

those with any doubt have 
been contacting experienced 
gaming counsel to discuss the 
legal nuances and to secure 
comfort that their operations 
do not violate the UIGEA. 

Although this is an additional 
cost of doing business, the safe 
harbor has added more clarity 
to what is sometimes an ob-
scure and hard-to-understand 
area of payment processing 
— and which is likely an un-
intended consequence of the 
UIGEA’s strictness.

Some have asked whether, in 
light of the UIGEA’s strictness, 
a legislative solution that allows 
for more flexibility is possible. 
This is particularly relevant as 
more states contemplate the in-
troduction of Internet gaming 
and iLottery. There has been 
talk of a potential federal legis-

lative solution with respect to online poker that would create a 
federal regulatory framework allowing easier sharing of online 
liquidity and for states to opt in to a federal regulatory system. 
Counterbalancing these considerations, however, are interests 
opposed to online gaming and, therefore, to any efforts to make 
it more accessible. It does not appear that these tensions will 
be resolved anytime soon, in light of this not being a legislative 
priority and the strong feelings on both sides of the issue.

Solutions or problems?

Christopher L. Soriano is a partner in the Cherry Hill, 
N.J., office of Duane Morris LLP. He concentrates his prac-
tice in gaming law, where he represents casino operators, 
gaming equipment manufacturers, iGaming companies, 
financial institutions and other participants in the gaming 
industry in all aspects of their operations. 

A statute that was 
intended to cut off the 
flow of payments to 
illegal operators has 
made payment 
processing for 

legal operations 
more challenging 
for patrons and more 
costly to operators.
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When did you launch bestbettingca-
sinos.com? How long did it take for it 
to start producing revenue? We started 
with the preparations in December 2014, 
and we went online in February 2015. The 
first revenue came as a surprise, but it 
started at the end of March 2015, so within 
two months. That first revenue was a real 
motivator. It gave us just the kick to go 
for it! 

How did you get into iGaming affiliate 
marketing? What did you do before? In 
the past I worked as an affiliate manager 
at Scoot Media, a performance-based 
marketing network. During my work 

there I was also pushing some casino 
offers, like Unibet and Karamba. I always 
liked the gambling world, and did some 
sports betting and gambling in casinos in 
Holland. When I saw the revenues and 
possibilities of the offers I thought, why 
not start my own website? So in 2009 — 
or maybe 2010, I don’t know for sure 
— I started a small website in Holland 
and kept it just for a few months. Then I 

sold it to a guy who was in the business 
for a longer time. The reason I sold it 
was that I was going to start my own 
business, out of affiliate marketing and 
online marketing. I started a company 
where I designed and started a mobile 
soccer app for local football teams in 
the Netherlands. In the Netherlands, 
there are around 3,000 local football 
clubs. And I saw a business in giving 
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Cycling is one of Dave's 
favorite activities, and he 
travels to compete in cycling 
challenges several times a year.
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every club its own app. During the years 
from 2012 to 2013, the business with apps 
was OK, and I got two people to work 
for me, so I decided to do something 
alongside it. Then, I started doing some 
freelance work for FruityCasa. A friend 
of mine started it, I think in October 
2014, and I worked there for three and 
a half days a week on a freelance basis. 
From the beginning, I started to like the 
business again. So I decided to start my 
own website again. And within one or 
two months, I decided to start my own 
website with my business partner.I am 
not a full-time affiliate. I am still doing 
freelance work now, but I’m working in 
the adult and dating industry for a few 
days a week. It’s quite a different busi-
ness, but it’s also online marketing, SEO, 
media, marketing, so the combination is 
good and we can still manage to do the 
casino website in a part-time manner.

Bestbettingcasinos features both casino 
games and sports betting. How much 
traffic does each section of the site get? 
The casino section gets the most traffic. 
Sportsbook is too small. I think only 10% 
of all traffic goes to sportsbook. For the 
casino, we are getting more than 250 unique 
visitors through Google on a daily basis. We 
added some sports betting because some of 
the casinos offer sports next to the casino, 
and they asked us if we could also give 
some attention to the sports section. 

How do you decide which casinos to 
promote? Good question. I was look-
ing around, for example, on the GPWA 
forum, to see the posts on the reactions 
from people for different casinos. We went 
to a conference in London, then Berlin, 
Barcelona, Amsterdam, and just talked 
to the guys. I don’t like it when affiliate 
managers are too pushy, pushing you all 
the time. I always tell the casinos that we 
are in this long-term. We just went online 
in 2015, for 14, 15 months, so we’re just a 
start-up. We don’t want to be pushed. I 
want to make revenue; you want to make 
revenue. So, the most important thing is 
to decide which casinos to promote. I look 
at the offers they have and the number 
of games, and the providers. Most of the 
time if they use Microgaming or NetEnt, 
those convert the best, at least in my case. 

Your site is currently available in En-
glish, German and Swedish. Do you have 
plans to add additional languages at any 
point? Yes. First we are going to translate 
more and more of our important pages. 
All the pages are written in English, and 
some important pages are already trans-
lated in to German and Swedish. We just 
started with translations around two or 
three months ago. And we’ve chosen to 
translate the most popular pages that we 
have and the pages that get the most search 
results. Every month we look at the top re-
sults of our pages, and these pages we give 
to a freelancer, and he or she translates it. 
As for plans to add additional languages, 
we already have a few pages in Dutch. 

What are some of your sites’ unique 
selling points? How do you stand out 
from the crowd? If you visit the website, 
you will see a different design than a lot of 
other casino affiliate websites. Some of them 
look the same, with the same template. I’m 
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not sure of the name; it’s a template on 
WordPress and most of them use it. But 
we’ve got a pretty unique Web design, with 
nice colors. We also have thought about 
our own way of writing. We always speak 
straight to the visitor, in the “you” form. 
And every casino that wants to get listed 
on our website will get a full listing. A full 
listing includes a minimum of eight unique 
SEO pages, with a minimum of a thousand 
words. That’s a pretty good amount of text, 
which is also good for people to read. And 
I think our news section is pretty unique. 
We write casino news every day. It could 
be general casino news, new games, new 
bonuses or news about the legalization of 
online gaming in the Netherlands. It’s also 
one of the most-read sections of our website.

The Dutch government passed a remote 
gaming bill in July, and it’s expected to 
be fully enacted as early as the beginning 
of 2017. What’s your reaction to this 
news? How will this bill affect you and 
your business? This will for sure affect our 
business and our strategy. Because we are 
a team of Dutch people, we will prepare 
a huge translation of our website. We are 
working with multiple languages at the 
moment. And when it is all sure and the 
final date is confirmed, we will start trans-
lating our most important pages. But in 
your question you said beginning of 2017. 
I think this is impossible with the Dutch 
government; in my opinion, it will all be 
arranged at the start of 2018 at the earliest.

It would be a great improvement if this 
goes on because almost everybody in the 
Netherlands already gambles, and around 
€500 million goes out of the Netherlands 
to betting companies in other countries. 
With this change, we can keep some of it 
in our own country, I imagine.

Do you have employees, or is your affili-
ate business a solo operation? It is a two-
man operation. I started this website with 
my former employee Koen Verkerk. Shortly 
after we started to execute this project, it was 
clear that this was going be a good team. 
Koen is very strong in technical SEO and 
the online marketing part of SEO. And I am 
the man who leaves the office to set up deals 
and set up collaborations with partners. I 
love to chat with the casinos, love to go to 

conferences, to party, all that kind of stuff. I 
am a real dealmaker. Above that, we have a 
few freelance writers and translators, which 
we use when we need them. There’s one guy 
from Kenya, he’s writing for us every day, 
and he delivers good stuff, and, of course, 
he gets paid for every word he sends us. So 
the original team is two, and there are some 
freelancers hanging around it. 

Do you gamble yourself? Online or in 
brick-and-mortar casinos? I love to gam-
ble; I don’t do it big, just for fun. Most of 
the time I do sports betting because placing 
a bet on the game makes it a little more 
interesting to watch. And I often go to 
foreign football games and sports events, 
and it’s always nice to put a bet on it when 
you go there. So yes, I like to gamble, but 
I’m not a big one, I don’t spend hundreds 
of euros a month on it. Maybe for some, 
one hundred euro a month is a lot?

How often do you get to see and inter-
act with other people in the industry? 
Have you attended any conferences? 
Through Skype we have daily contact with 

people from the industry. And I try to 
attend all iGaming conferences and some 
other interesting ones. My favorite confer-
ence at the moment is the BAC (Berlin). I 
think it was the first one in Berlin, but I 
really loved that it’s a new city, and I love 
the people in Germany, and it’s a nice city 
to go to. And I really like the interactions 
with the people in the industry; I just made 
some appointments with some guys for a 
meeting in Malta. So there really are some 
awesome people who work in casinos, 
and I get to have fun over there. The last 
two conferences I couldn’t attend because 
I was on a skiing holiday and a cycling 
holiday, but I’m definitely going to visit 
Berlin again. 

What traits do you look for in an affili-
ate manager? How about in an affiliate 
program? An affiliate manager must not 
be a pushy one. Pushing affiliates does 
not work to your advantage. An affiliate 
is good at what he does; let him do his 
thing. And if your brand is converting, it 
will automatically get better positions on 
the website. It will also get more content. 

I love it when an affiliate manager is 
proactive and contacts you with new 
promotions . . . It’s important that 
both affiliate manager and network 
are honest with you. 

Newcastle United is Sneekes’ 
(left) favorite football team 
and he often makes road 
trips with friends to see their 
matches in person.
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An affiliate wants to make money just as 
much as the affiliate manager. 

I love it when an affiliate manager is pro-
active. Contacts you with new promotions, 
gives you the right images and keeps you 
up to date. This also applies to the affiliate 
network. For an affiliate program, it is very 
important to send newsletters. Some of the 
casinos send us newsletters every week with 
a nice amount of text in it that we can rewrite; 
that’s the easiest thing for an affiliate that 
way, if they can do it. And above that, in 
my opinion, it is important that both affiliate 
manager and network are honest with you.  

What’s your preferred method of com-
munication with affiliate managers? The 
best and easiest way of communicating with 
affiliate managers is Skype. I have all my 
contacts on Skype. And every time we add 
a new post for a certain casino brand, we 
communicate it on Skype, so they know 
what we are doing for them. The majority 
of managers finds this to be a positive thing, 
and that means we have a good connection 
with them. Of course, we cannot always 
deliver the numbers, for some casinos more 
than other ones, but I always want to have a 
good connection with them and be honest 
with them and have them be honest with me.

What prompted you to join the GPWA? 
How has it helped you? I am always in-
terested to read about actual stuff in the in-
dustry. And above that, I want be informed 
about changes in the industry and if there 
are problems with affiliate networks or ca-
sino brands. It’s always good to read about 
it, because you can then act on it. And, of 
course, it is fun to read the off-topic stuff 
that comes around, about movies and about 
conferences and the parties that are orga-
nized and the giveaways you can get, that 
kind of stuff. When I can or when a topic 
interests me I will step in to the discussion 
and try to give my opinion on it.  

It has helped me with some SEO stuff,  
and also with choosing some good con-
verting brands. 

What do you like about the industry? I like 
the way it changes all the time. Almost every 
week there are new casinos — and casinos 
closing, of course; that is not the most lovely 

thing because you just build up some play-
ers and then they stop. But I like that new 
casinos are coming in, with new techniques 
and new live casino things. Some people I 
know hate changes. But I like it when things 
change because you can jump on it and at the 
end, if you jump on it and you do it well, it 
will bring you some profit. We are online for 
just 15 months, and the bigger players have 
already got a good reputation on Google, so 
the only possible way we can score is when 
things change, we can step into it and try to 
get in position on things. The casino industry 
is also interesting because of the unlimited 
information you can write about. There is 
never a dull moment in this industry. 

And don’t forget about the conferences 
and the people in the industry. It is always 
nice to see all of them again when you visit 
one of the conferences across the world. 

If you could change one thing about the 
industry, what would it be and why? I 
think I mentioned it before. The pushy 
affiliate managers. And the ones that keep 
on sending me e-mails or Skype messages 
when we already talked about a deal; it 
works the opposite way. It’s one thing I 
don’t like. Say when you go to a conference, 
and affiliates in general are very good and 
I like them, and then you go to the binary 
options section, for example, and it makes 
you crazy — ranting and ranting and pull-
ing you into the stands. I don’t like it. 

And I am waiting for the moment the list 
of restricted countries gets shorter. Ev-
erybody wishes that the list of restricted 
countries gets shorter and shorter. But 
I know that is just a dream. Maybe step 
by step, some countries will stop. But I 
think I can always dream about it. 

I think of new interesting posts every 
minute. I wake up in the morning 
with 10 pages in my head I want to 
write, and in the end I can only write 
two or three a day.

Despite a busy work schedule, 
Sneekes (middle) always manages 
to find time to hang out with friends 
and attend industry conferences.

Dave Sneekes – BBCasinos
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What do your family and friends think of 
your work as an affiliate? Most of them 
have no clue what I am doing. But when I 
use the comparison of club promoters at the 
beaches in Spain, most of them understand 
it a little bit better. So I call myself an online 
club promotor, which makes it easier for fam-
ily and friends to understand the business. 

Most of the people near me are very inter-
ested in the work I do. Once they under-
stand how it works, they want to know 
more about it.  

How do you manage your to-do lists? 
Do you use any special software to help 
you out? My to-do list consists of an Excel 
sheet in which we add all the casino brands 
on our website. In the Excel sheet, we have 
a column for every post we have to write 
for each casino. That makes it easier to see 
what we still have to do. And every time I 
write a post, I make the cell green. So in 10 
years, all the cells have to be green, I think.

And above that, I work with pink Post-It 
papers on my computer screen. On these 
Post-Its, I add the priority news items that 
have to be written ASAP. 

How much time do you devote social net-
working for your site? Social networking 
only costs us a few minutes a week. We are 
not extremely active on social media. We have 
a Facebook page with 240 likes and a Twitter 
page with 3,557 followers. In most cases, 
when we add a news post or a review post, 
we post it on Twitter, maybe two or three 
tweets a day. And on Facebook we only add 
the most important and the best offers, the 
offers we think are going convert well. But 
with 240 likes, not a lot will come from there. 

What’s the most difficult thing about run-
ning your sites? I guess that must be finding 
the time to write all the pages I want to add to 
the website. I think of new interesting posts 
every minute. I wake up in the morning with 
10 pages in my head I want to write, and in 
the end I can only write two or three a day. I 
also have the other job, the freelancing for the 
dating industry. It’s a lot of time. And above 
that, we have new ideas to get the website to 
the next level on a weekly basis. In the end, 
there is never enough time to execute all the 
ideas within the time frame you want. 

What’s the best thing about running 
your sites? Ha ha. That is a little bit the 
same as the answer to the previous ques-
tion. I love to brainstorm with my partner. 
Brainstorming about new ideas to get our 
website and revenues to the next level. 

I also love to make deals with new ca-
sinos. I like speaking with the affili-

ate manager on Skype and making a 
nice long-term deal with them that fits 
both parties. In that case, when we are 
making a deal, we also get to know 
the affiliate manager a little bit better, 
and ask some personal questions. I like 
contacting other people from the indus-
try — could be on a thread, could be at 
the conferences. 

Dave goes skiing in 
Austria twice a year.
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What do you do to stay in shape — both 
physically and mentally? I am a sport cycler. 
Every year I have a few challenges. This year 
in June, I went to Italy with a group of cyclers. 
It’s also why I missed the affiliate conference 
in Amsterdam. Every day we climbed a new 
mountain in the area of Bormio. And on D-
Day — that is what we call the day we try to 
meet our challenge —  we climbed the Stelvio 
two times. The Stelvio is a high mountain of 
I think 2,700 meters in Italy. We did it one 
time from the Bormio side, and did another 
climb from the Prato side. 

To train for these challenges, I often do 
cycling and running in my hometown or 
in nice areas across the world. 

Cycling is also a good way to stay fit men-
tally. During cycling you have loads of 
time to think about business or your life, 
what you want to do in the future. I often 
cycle with Koen, so we can do our business 
meetings on the bicycle. It’s a great way to 
have a meeting and be sportive at one time. 

What do you do with your spare time? I 
love to do impulsive things. I often visit in-
ternational football matches with friends or 
family — most of the time, matches of my 
favorite club, Newcastle United. Because of my 
involvement in both the gambling and dating 
industries, I visit a lot of conferences across the 
world, because in the dating industry there are 
also a lot of conferences. I always add a few 
days to those trips to explore the area where 
the conferences are hosted. So when I go to 
New York for something, I stay there two days 
longer to see things in New York; when I go 
to Las Vegas I want to stay a few days longer 
to see the Grand Canyon or something — just 
traveling around the conferences; it’s a com-
bination of business and pleasure. 

Above that, I love to go skiing during the 
winter. Two times a year we go to Austria, 
my friends and I, and those skiing trips 
with my best friends are priceless. 

What did you dream of doing, both pro-
fessionally and personally, when you were 
a kid? As a kid I always wanted to be a pilot 
— until the moment I had to make a choice 
after my middle school. I had two forms, one 
for the pilot study and one for commercial 
economy. Some of my friends and family told 

me “You don’t want to be a pilot, you want 
to be commercial,” because I was someone 
who could not sit still. So in the end I decided 
to throw the pilot option away and I signed 
up for the commercial study at the school 
in Alkmaar. And now that I’m traveling the 
world for the conferences, I am sure that 
was a good choice. I guess sitting in a plane 
for eight hours would have made me crazy. 

If someone from out of town were vis-
iting you, what’s the one place you’d 
definitely take them to see? If they came 
from another country I would definitely 
show them all the water in my area. I 
would take them on boat with some mu-
sic, some drinks and some food. And we 
would go sailing through the area for a 
day or two. 

Boondock Saints. I have a self-made brush 
painting of this movie in my house. And 
I share their spirit, with the quotes they 
have on their tattoos: “Veritas, Aequitas.” 
Which means Truth and Justice in Latin. I 
really stand for both of those words.

If you could invite any five people, 
living or dead, to dinner, who would 
they be? Ha ha. Great question. The first, 
without a doubt, is Zlatan Ibrahimovic, 
the football player. I love that guy and 
everything he does and says. He’s great. 
And I would say Gordon Ramsey, so he 
could make the dinner. If he is eating 
it, I know for sure it will be an amazing 
dinner. For the background music I will 
invite Bruce “The Boss” Springsteen. A 
few weeks ago I went to Bruce’s con-

cert in Holland; it was amazing, great 
reviews, and he’s still going strong in 
his old age. 

A dinner without a beautiful girl is not 
complete. So I would like to invite Ka-
ley Cuoco, the actress from The Big Bang 
Theory. And I want to finish with David 
Copperfield. He can add just that part of 
entertainment we need with this group 
of people. 

Name three things that people read-
ing this magazine don’t know about 
you. Three things is pretty hard be-
cause I am really an open book to ev-
eryone around me. But if I have to name 
one, it would be a ski accident I had in 
2001 that resulted in 15 broken bones 
and seven broken teeth. I hope that is 
enough, because I think that’s the only 
thing people don’t know. I can’t think 
of any other things.

I like it when things change because 
you can jump on it and in the end, if 
you jump on it and you do it well, it 
will bring you some profit.

I live in the north of the Netherlands. This 
is one of the rare places in the world where 
we live underneath sea level. So for some 
people it’s really strange to come here; 
some people don’t like to come here be-
cause they are scared that once they’re 
here, everything’s going to be underwater. 
We have lots of small waters, lakes and nice 
green areas; it’s really nice to sail around in 
a boat and have some drinks and some fun.

When you need to get as far away from 
work as possible, where do you go? 
Skiing in Austria! Once I step into my skis I 
forget about everything. I love to do some 
nice off-slope skiing in the fresh powder. 
As Vin Diesel once said in the Triple X 
movie, “Nothing like fresh powder.” 

Speaking of movies, what’s your all-
time favorite movie? Very hard question, 
because there are so many good movies. 
But if I have to choose one, I would choose 
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The key to happiness is to get 
paid for something you’d do 
in your spare time anyway, 
according to this affiliate

Darren Moore - Betfinder

You used to work as a betting shop 
manager for Ladbrokes. Tell us a bit 
about that gig — how did you get into 
it? Did it influence your work as an affil-
iate? I have always had a keen interest in 
horse racing and betting, which I inherited 
from my father, and I used money from 
various paper rounds to bet 5p round rob-
ins and 50p placepot bets on the Saturday 
TV racing. 

My very first job was in the Ladbrokes 
head office, and I also worked as a cash-
ier in the betting shops on evenings and 
weekends. I then progressed to become a 
full-time betting shop manager for Lad-
brokes in London’s West End.

I wouldn’t say it has influenced me that 
much in my current role as an affiliate, 
but it has certainly motivated me to 
work hard so I don’t have to go back to 
working in betting shops! Although a 
busman’s holiday at the time, I wouldn’t 
want to work in one these days, with 
it all being about the dreaded FOBTs. 
Working from home is much more my 
cup of tea.

What made you want to become an 
iGaming affiliate? How did you get 
your start in this part of the betting 
industry? Back in the very early days of 
the Internet I started dabbling with Web 
design, and eventually decided to try to 
build a betting website as an experiment 
to see if I could make any money out of 
my hobby. That’s the key to happiness 
— getting paid for doing something you 
love, or something you would do in your 
spare time anyway.

BetFinder.co.uk launched in 2005. 
How long did it take you to plan and 
build the site? When did you get your 
first payment from it? I already had a 
rough plan in mind when I purchased 
the domain, so it didn’t take very long 
at all for me to set it up. Initially it only 
displayed odds on the main sporting 
events, and I actually updated all the 
betting odds by hand at first. It prob-
ably took around six months before I 
started seeing some regular commissions 
coming from it. It’s been through a few 
transformations over the years and will 
always be a work in progress.

Sports betting can be a difficult sec-
tor, especially when players are doing 
well. How volatile are your revenues 
from month to month? They can in-
deed be very sporadic and random, but 
I have managed to catch a few “whales” 
over the years, which is always a nice 
bonus. Sadly, I’ve also had times where 
all I’ve been working for is to wipe out 
my negative carryover. I guess it all 
just adds to the excitement. A bit like 
gambling itself. 

You correctly called that the major bet-
ting sites were wrong about Britain vot-
ing to leave the EU. What do you think 
of the usefulness of political betting 
in predicting political outcomes? The 
bookies often get it wrong with political 
betting, so it can sometimes pay to back the 
underdog, however unlikely it may seem. 
They made the same mistake in the 2015 
General Election when going 1/16 about a 
“hung Parliament.” Their steadfast belief 
in opinion polls is a common pitfall.

However, “betting sentiment” matters, and 
it has got it right a lot recently — as SNP’s 
annihilation of Labour in GE 2015, Donald 
Trump’s Republican candidacy, Jeremy 
Corbyn’s Labour leadership triumph, and 
the conservative wins in both the 2015 and 
1992 U.K. General Elections will testify.

What are some of your sites’ unique 
selling points? Whereas a lot of sites focus 
mainly on football and “lad culture,” we 
try to cater to the more discerning sport 
punters on BetFinder.co.uk, with well-re-
searched articles from experienced gam-
blers on a wide range of betting events, all 
backed up by solid stats and reasoning. 
We are all punters ourselves, too. I’m also 
starting to look to produce more video 
content and build up a YouTube channel.
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How often do you get to see and interact 
with other people in the industry?  Not 
very often day-to-day, but I have enjoyed 
attending a lot of the conferences. I learn a 
lot, and they provide me with a chance to 
build up my contacts. I always come back 
from them with renewed enthusiasm.

What traits do you look for in an affiliate 
manager? How about in an affiliate pro-
gram? Not too pushy and with a willingness 
to help out with things to save me valuable 
time, as well as offering advice on how best 
to promote their products and offers.

What’s your preferred method of com-
munication with affiliate managers? 
Definitely e-mail. But if it’s something im-
portant like getting paid, then telephone. 

Do you have employees or freelancers, 
or are you a one-affiliate operation? I 
am a one-man operation, but have built 
up a diverse team of talented writers and 
freelancers around me. I also work closely 
with some “super affiliates,” helping them 
out with their own content, data entry and 
social media jobs. So if any readers need 
help with any gambling-related content 
or updating their websites, they should 
get in touch.

How frequently do you bet on sports 
yourself? What are your favorite 
sports to bet on? I love betting on 
sports and do so most days. It makes 
watching sports much more entertain-
ing. My favorites are football, darts, 
snooker and the NFL.

What prompted you to join the GPWA? 
How has it helped you? I saw the logo 
on a site years ago and wanted the seal 
of approval on my site too. Reading the 
articles and forums whenever I get time 
gives me different ideas and a chance to 
team up with other webmasters.

What do you like about the industry? I 
enjoy it. It appeals to the entrepreneur in 
me and got me out of the 9-to-5 rat race.

If you could change one thing about 
the industry, what would it be and why? 
Bookmakers closing punters’ accounts af-
ter just a few winning bets or restricting 
their bets to silly amounts. If they advertise 
a price, they should be prepared to take a 
decent bet on it.
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I, Partridge:  
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by Alan Partridge
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What do your family and friends think 
of your work as an affiliate? A lot don’t 
really fully understand how affiliate mar-
keting works, and I get asked a lot how I 
actually make money. After I explain, they 
tend to think it’s a pretty cool way to make 
a living and seem genuinely fascinated.

How do you manage your to-do lists? 
Do you use any special software to help 
you out? I bought a self-help book once 
for dealing with procrastination, but I still 
haven’t got around to reading it yet! True 
story. So yes, I do struggle sometimes with 
managing my heavy workload and tend 
to just work on the most pressing things 
first and work my way through, even if 
that means working all through the night, 
which I’ve done on many occasions.

How much time do you devote social 
networking for your sites? About an hour 
or so each day. More and more traffic is 
coming via social media, so I do spend a fair 
chunk of time using it and trying to build up 
my social media profiles. It’s a never-ending 
job, but it’s something I will be looking to 
work even more on in the future. 

What’s the most difficult thing about 
running your sites? Trying to get every-
thing done. There are always so many 
day-to-day things that need to be attended 
to. Just answering e-mails can be a full-
time job sometimes. Added to that is that 
I seem to get two new ideas to add to the 
to-do list for every one that I cross off it!

What’s the best thing about running 
your sites? The freedom and flexibility 
it can give you. You can work on them at 
any time and from anywhere in the world 
as long as you have an Internet connection. 
It can also be fun, and it is very rewarding 
to be in charge of your own destiny. 

What do you do to stay in shape — both 
physically and mentally? I like to cycle, 
and I go to the gym a few times a week. 
I would like to go more, but work often 
dictates when I can squeeze in a session. 
Running on the treadmill is also a good time 
to think over things and clear the head of 
mental clutter, allowing me to go back to 
work feeling rejuvenated and sharp. I also 
get a lot of good ideas while I am running.

What do you do with your spare time? 
Watch sports and bet! I also enjoy travel-
ing, eating out, going to shows and attend-
ing various events. I run a nongambling 
website at Edinburgh247.com, which is 
a city guide and directory for the city of 
Edinburgh, Scotland, so I get invites to 
launch nights and things, which is a very 
nice perk.

What did you dream of doing, both 
professionally and personally, when 
you were a kid?  Bizarrely, I was quite 
keen on becoming a lorry driver as a kid. 
Probably the wanderlust in me. Person-
ally I wouldn’t have minded being a pro-
fessional sportsman, such as a footballer 
or a snooker player, but sadly I wasn’t 
good enough. 

If someone from out of town were visiting 
you, what’s the one place you’d definitely 
take them to see? A day out in Edinburgh 
during the Edinburgh Festival. It’s the largest 
arts festival in the world and takes place 
every August. The city just comes alive, and 
there are endless things to see and do. Last 
year there were over 3,314 shows!

When you need to get as far away from 
work as possible, where do you go? I 
head for the hills! In my case that is the 
Scottish wilderness, especially the area of 
Glencoe, which I love. A bit of camping 
and hill-walking is good for the soul, and 
the silence is tangible! 

What’s your all-time favorite movie?  
The Big Lebowski. 

If you could invite any five people, liv-
ing or dead, to dinner, who would they 
be?  Billy Connolly, Alex Higgins, Karl 
Pilkington, Ricky Gervais and Carl Sagan.

Name three things that people reading 
this magazine don’t know about you.
1. I was in a local movie called The Happy 

Lands as an extra, and I somehow 
ended up on the DVD cover and now 
have a profile on iMDB.com as an actor.

2. Went to Germany for the 2006 World 
Cup in my VW Campervan, where we 
were filmed for a Japanese TV show. 

3. A few years ago I ran the London Mar-
athon for multiple sclerosis. 

We try to cater 
to the more 

discerning sport 
punters on 

BetFinder.co.uk,  
with well-

researched articles 
from experienced 

gamblers on a 
wide range of 

betting events, 
all backed up by 

solid stats and 
reasoning. We 
are all punters 
ourselves, too.
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This sports betting affiliate says blogging 
about his latest project has helped himself 
and the community

Mark Taylor - WonderPunter

it took just under two years to get to a 
level where we could actually run it as 
a business.

You’ve been blogging about the progress 
of your new site, Casino Whizz, on the 
GPWA forums since January. Why did 
you decide to track that project pub-
licly? Has doing so helped you or other 
GPWA members? I had seen so much 
information — most of it wrong or based 

When did you launch WonderPunter.
com? How long did it take for it to 
start producing revenue? Wonder- 
Punter was launched in 2010 initially 
as a fantasy sports site, which came 
across a few problems due to a rogue 
SEO advisor we employed. The current 
site that targets the betting side of sports 
has been around since 2012. It started 
producing quite quickly due to the type 
of visitors we were attracting; however, 

on old methods, or even on what others 
had heard or read — that I wanted to show 
it was possible to build a site adhering to 
Google’s terms and conditions, and at the 
same time lay down a roadmap of progress 
on what to do, and not what to do. I am 
certain this has helped many affiliates, not 
just technically, but also with motivation. I 
have come across a few sites that have used 
Casino Whizz as their inspiration. And the 
end result? A much higher quality site that 
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each casino or slot game like a veteran 
player would. Instead of listing what the 
product has in a regular mundane way, 
it’s taken for a real blast, and then results 
are placed in the review. Apart from the 
quality of what we produce, we also do it 
in volume, aiming to cover every aspect. 

How many employees do you have? Do 
you use freelancers? At the moment, we 
are a team of five between the both sites, 
but I don’t call them employees. They are 
as much a part of the business as I am. We 
never use freelancers. Everyone here is 
part of the team. I try to search out people 
with the same passion, but with a different 
skill set.

Sports betting can be a tough busi-
ness, especially when your players 
are doing well. How volatile are your 
revenues from month to month? Ex-
tremely volatile. We always know that 

this industry had been lacking. So, yes, I am 
pretty sure it has helped GPWA members 
on various levels. Has it helped me? Yes, 
it has. It has shown that we are serious in 
what we do, and all the interest surround-
ing the site has given us an authority that 
is noticed by programs we work with and 
which allows us to negotiate much better 
affiliate deals.

How did you get into iGaming affiliate 
marketing? What did you do before? Are 
you a full-time or part-time affiliate? I 
started off in the weight-loss industry. It 
was very successful for some time, but I 
saw iGaming as a much more lucrative 
industry with bigger rewards. We are a 
full-time affiliate. The number of hours 
that go into the project is insane.

WonderPunter.com is predominantly 
a sports betting site, but it also fea-
tures casinos and poker rooms. How 
much traffic do the non-sports-bet-
ting sections of the site get? Do some 
verticals do better than others? At the 
moment, the non-sports side of the site 
gets around 20% of all traffic. It doesn’t 
sound like much, but WonderPunter pulls 
some decent-sized traffic. We have actually 
started to increase the casino section of 
the site and will be spending time trying 
to make it equal to the sports side. Poker 
is something I have yet to push and really 
just serves as an extra area for our existing 
readers to explore.

Your main site is currently available 
in both English and Spanish-language 
versions. Do you have plans to add ad-
ditional languages at any point? Once 
we reach the full potential of the English 
sites, we will add languages by popularity. 

What are some of your sites’ unique 
selling points? How do you stand out 
from the crowd? On the sports side of 
things, our betting predictions are very 
precise. Our resident handicapper, Mario, 
has a big following, and now a lot of our 
traffic comes directly to our brand name 
and whatever is being searched. Unlike 
similar sites, we do not charge for our 
picks. They are all completely free. For Ca-
sino Whizz, we have a 10-year experienced 
casino player and writer who goes through 

How often do you get to see and inter-
act with other people in the industry? 
Have you attended any conferences? 
I speak to many guys over Skype or via 
private messages on the boards. As many 
know, I am always there to give out free 
advice. For  the larger affiliates, we speak 
over Skype, and they usually complain 
about something. I have not attended 
any conferences yet as we rarely have 
free time. I do plan to be in Berlin this 
year, though.

What traits do you look for in an affili-
ate manager? How about in an affiliate 
program? For the affiliate manager, it’s 
their ability to customize the deal. We 
never take the standard offering, as we 
offer a little more than the average site. 
Another area is time of responses and 
their willingness to get things done. I 
like the “Yes, yes, yes” type of manager. 
With regards to affiliate programs, it’s the 

same: the ability to adjust the program. 
And one thing I cannot stand is chasing 
late payments.

What prompted you to join the GPWA? How 
has it helped you? It was initially to find out 
what the good programs were, and yes, the 
GPWA has helped me a lot over the years. A 
lot of questions regarding the problems I have 
had have been answered by another affiliate 
who had experienced a similar problem.

What do you like about the industry? It 
sounds shallow, but the financial side of 
it. It’s very lucrative. But also the freedom 
of working for myself. What’s better than 
seeing the fruits of your labor pay off?

I wish I could replicate myself. As many 
owners know, it’s hard to find someone 
like yourself to take on responsibilities. 
If they do exist, they are usually already 
in competition with me.

the off-season (July to September) is our 
lowest, and we are always prepared for 
it. However, due to the type of play-
ers that WonderPunter appeals to, we 
have picked up some very high-depos-
iting players. On the flipside, they also  
make massive bets — six figures per 
week — so you can end up in the red 
pretty quickly, and unlike casino pro-
grams, most sports programs have neg-
ative carryover.

Do you bet on sports yourself? What’s 
your favorite football team? I sometimes 
have a flutter, but it’s very rare. My favorite 
team is Real Madrid, which is where our 
company is based.
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it’s all work, no play. But I suppose that’s 
what it takes when your aim is to surpass 
all the competition. Once I reach my per-
sonal target, I then have plenty of plans 
for spare time activities.

What did you dream of doing, both pro-
fessionally and personally, when you 
were a kid? Like many other kids that 
grew up in the ’80s, an air force pilot. It 
was the generation of action movies, and 
Top Gun was my favorite.

If someone from out of town were vis-
iting you, what’s the one place you’d 
take them to see? It would have to be the 
old town in the center. Great architecture, 
great weather, and authentic Spanish food 
and wine. 

When you need to get as far away from 
work as possible, where do you go? I 
have not reached that limit, but when I 
do, it will be Asia. It’s one area I have yet 
to see, but I would like to experience it as 
a lifestyle, not a holiday.

If you could invite any five people, living 
or dead, to dinner, who would they be? 
First on the list would be David Bowie. 
His music is the first thing that gets 
switched on before commencing work. 
It helps with my creativity, and I found 
him to be an intriguing character. Then it 
would be Mick Jagger, Kurt Cobain, Axl 

If you could change one thing about 
the industry, what would it be and why? 
The way affiliates are sometimes treated 
with contempt: Late payments, non-pay-
ments, shaving, hacking. Erroneous soft-
ware is rampant and needs to be cleaned 
up, which is another great thing about the 
GPWA. It’s a great resource to find out 
who is doing what. 

What do your family and friends think 
of your work as an affiliate? They 
don’t really understand it. I live quite 
far away, so when we talk it’s usually 
just family related.

How do you manage your to-do lists? 
Do you use any special software to help 
you out? I have a daily routine, which I 
complete after updating the sites. Any-
thing important I do straight away. For 
instance, if I add a new program, I will 
have five to six new pages completed for 
it within a few hours.

How much time do you devote social 
networking for your sites? Not much. 
We do a little, but I have so far found that 
our time is better used creating organic 
results and repeat visitors.

What’s the most difficult thing about 
running your sites? Time. There is not 
enough in the day, and I wish I could 
replicate myself. As many owners know, 
it’s hard to find someone like yourself to 
take on responsibilities. If they do exist, 
they are usually already in competition 
with me.

What’s the best thing about running your 
sites? I get to choose who I work with, so 
I get to choose the best. No arguments. No 
stress. Just a great working team.

What do you do to stay in shape — 
both physically and mentally? I used to 
work out regularly for many years, but in 
the last year or so I have dedicated more 
and more time to the work, mainly due 
to the increase in traffic. But I still aim to 
walk around 10 kilometers a day. Mentally, 
working keeps me focused and sharp.

What do you do with your spare time? 
Spare time? What is that? At the moment, 

Rose and Eazy E, as they have entertained 
me so much in my lifetime and I would 
like to repay the favor. 

Name three things that people reading 
this magazine don’t know about you.
1. I left school and home at 15.
2. I have five cats.
3. I am a great cook.

I had seen so much information — 
most of it wrong or based on old 
methods, or even on what others 
had heard or read — that I wanted 
to show it was possible to build a 
site adhering to Google’s terms and 
conditions, and at the same time lay 
down a roadmap of progress on what 
to do and not what to do.

Mark rocks some 
fashionable stripes 
in his adopted 
country of Spain.
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You’ve been involved in the iGaming 
business since you were 26. How did 
you first get into it? What did you do 
before becoming an affiliate? I started 
as an online blackjack player at the age 
of 26. I used to be a “bonus hunter” — or 
“bonus whore,” as we called it back then — 
and I made a decent buck, too. In search of 
good deals and new bonuses, I found LCB, 
which had been founded just a few months 
before by Joshua Chan. I started sharing my 
experience and tips and got hired within 
a couple of months. My first role was as a 
forum moderator and a blogger. In the years 
that followed, I became a business partner.

Before I started as an affiliate I was a law 
student at Belgrade University. The plan 
was to finish school and start working 
for my dad as a lawyer. Luckily, that did 
not happen.

You’ve been very active on the forums 
lately, tracking down sites that use 
hacked or pirated games. How do you 
go about finding and recognizing these 
sites? Over the course of nine-plus years, 
we encountered many shady things done 
by various casinos, but I have to say that 
we never expected to find such rogue be-
havior and the extent of fraud done by 
such a high-profile casino group. 

It all started when we received a player 
complaint about what they claimed was 
a weird looking NetEnt game. We imme-
diately decided to verify their claims and 
conducted an investigation and inspection 
of the game’s source code. This is when 
we found that the NetEnt games were not 
hosted on the official NetEnt server, and 
in addition we discovered discrepancies 
in game designs, jackpots, etc. 

On top of all this, we found they were 
also hosting pirated Novomatic games 
— once again, not being hosted on the 
official servers. They had obvious visual 
discrepancies with the original games, 
and our contact at GreenTube confirmed 
these games were not genuine.These days 
we check most of the games manually, 
especially if it is a new casino, and verify 
whether they host legit games or not. It’s 
time-consuming, and that’s why we had to 
assign a person to do this as their primary 
job. As a result, we found several casinos 
using pirated games, and I am sure there 
are more.

We interviewed Josh, who is also asso-
ciated with the LCB sites, back in 2012. 
(You can read the interview at www.
gpwatimes.org/issue19/#66). How have 
things changed for the company and 
the family of sites since that time? Yes, 
indeed, many things have changed — and 
for the better, I may add.  We have grown as 
a company, now employing more than 35 
people full-time. We have two main offices, 
one in Sydney where Josh is based, and one 
in Belgrade, Serbia, where I work in the 
headquarters. We also have staff working 
from the U.S., the U.K. and Romania.

We have kept working on improving our 
existing network, and we are currently 
in the late stages of releasing the new 
and improved LCB. Plus, we focused 
on expanding our network by acquiring 
well-established affiliate sites. 

Our biggest acquisition was two years ago, 
when we bought wizardofodds.com and 
wizardofvegas.com for $2.35 million. Be-
fore that we got gamesandcasino.com, and 
our most recent acquisition was bj21.com.

Tell us about your role within the LCB 
team. How and when did you get in-
volved? This is actually a tough question. 
I have been doing everything for LCB and 
the network. I started as a forum moderator 
and blogger, then I was a data entry and 
research guy. I have done some SEO and 
social marketing — pretty much everything 
but programming and Web design.

These days I mostly boss everyone around. 
But all jokes aside, I’m mostly involved in day-
to-day operations, delegating work, brain-
storming ideas and making sure things are 
running smoothly. I still do a lot of research 
and always strive to improve our network.

LCB runs sites for casino, bingo, poker 
and sportsbook. Which verticals bring in 
the most traffic? LCB.com is dedicated to 
casinos only. It started as a bonus comparison 
and casino directory. Several years ago we 
created three sister sites dedicated to other 
verticals: LatestBingoBonuses.com, LatestPok-
erBonuses.com and LatestSportsBonuses.com.

LCB is our biggest traffic driver and earner, 
which make sense since it was our first 
site and the one we focused on the most, 
followed by LBB (bingo), which has grown 
a lot since the start of the year.

Our recent acquisition, wizardofodds.com, 
is also a huge source of organic traffic. But 
unlike LCB, it is more focused on blackjack 
and other table games, related strategies and 
the odds that come with them. So we get to 
cover all these different aspects and verticals 
of online gambling with our whole network.

Do you gamble online? What about in 
brick-and-mortar casinos? As I’ve al-
ready mentioned, I started as bonus hunter. 

This affiliate went from bonus hunter 
to blogger to business partner at a 
fast-growing family of sites

Nikola Zugic - Zuga
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I am also a big fan of online poker and 
have won a few big tournaments at Pok-
erStars. But playing poker professionally, 
or semi-professionally in my case, is a 
full-time job, so I find myself playing less 
and on more of a recreational basis now.

I do like to gamble in brick-and-mortar 
casinos. Las Vegas is one of my favorite 
destinations, and I made my fourth trip 
there this summer. I also have plans to go 
to Monte Carlo this year.

How often do you get to see and inter-
act with other people in the industry? 
Have you attended any conferences? I 
am a regular at the industry conferences, 
and do enjoy them a lot. I mostly attend 
the bigger and affiliate-related events. I 
still remember my very first conference in 
Budapest. I believe it was back in 2009. I 
was literally blown away. 

Some of the industry people I met there 
are still my friends today. And this is 
one of the reasons I like these events so 
much: You get a chance not just to discuss 

business in a semi-casual way, but you 
get to meet people from all these differ-
ent countries and learn about different 
cultures. That has definitely helped me 
grow as a person.

What traits do you look for in an affili-
ate manager? How about in an affiliate 
program? Personally, I don’t do much 
marketing these days. We have our dedi-
cated marketing team, run by our lovely 
marketing manager Melanie Attwell. 

Nonetheless, the AM has to be prompt and 
accommodating, and must know who we 
are and what our sites are all about. 

A perfect example of AMs not doing their 
job would be not understanding LCB’s 
business model. So, if we tell them we 
provide a value to our visitors in terms 
of free bonuses, exclusives, rewards and 
other promotions, and if their reply is that 
they can’t do that but they can offer some-
thing else, it is obvious that we will be less 
than happy to send them traffic. If anyone 
knows our traffic that would be us, so if an 

AM wants to get the traffic from us, they 
need to meet our needs and do what we 
require of them.

We also need AMs to register at our fo-
rum and be there to assist our members 
and represent their brand. Again, a big 
part of our business model is to help play-
ers with their issues and complaints, to 
mediate between them and our industry 
partners. This is why it is crucial for AMs 
to understand this and be present at our 
site. This is also a good PR for them, as it 
is saying they care about their customers, 
especially keeping in mind that LCB has 
the biggest casino forum online, with over 
84,000 registered members.

From an affiliate program, we are looking 
to be transparent, have real-time tracking, 
and pay us on time with no issues or ex-
cuses. They also need to offer us the deal 
we want, stick to it, and not change it sud-
denly and retroactively. Plus, it has to be 
an honest affiliate program and not cheat 
the players. Otherwise, we will blacklist 
them on our site.

AGE

FACT SHEET

HOMETOWN

LIVING IN

FAVORITE FOOD

SITES

34

Kotor, Montenegro

Belgrade, Serbia

Sushi, dumplings

latestcasinobonuses.com
latestbingobonuses.com
bingoreviewer.co.uk
latestpokerbonuses.com
latestsportsbonuses.com
nodepositbingo.co.uk

Nik knows how to 
make friends at a party.
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What’s your preferred method of commu-
nication with affiliate managers? E-mail. 
Some AMs don’t understand that I don’t 
have all day to chat or Skype. Also, I prefer 
to have everything in writing as proof of our 
correspondence, in case any problems arise.

What prompted you to join the GPWA? 
How has it helped you? Wow, I had to 
check the date when I joined the GPWA, and 
it was back in December 2011! How time flies! 
Honestly, I cannot remember what prompted 
me to join. It was probably that I wanted to 
get informed about the latest industry and 
affiliate news, and learn about any issues and 
complaints that other affiliates are having.

I believe that the affiliate community needs 
to stick together, and sites like the GPWA 
are instrumental in that. Personally, I find 
the GPWA to be useful in spreading the 
word on rogue programs and casinos.

What do you like about the industry? 
I like the diversity that it brings in terms 
of different cultures. I like that it is really 
interactive and ever-changing and chal-
lenging at times, which is good as it makes 
us stay on our toes and keep improving.

If you could change one thing about the 
industry, what would it be and why? It 
has to be getting rid of the dishonesty, and 
getting more regulation and protection for 
both the players and affiliates. 

What do your family and friends think of 
your work as an affiliate? I don’t think 
my parents quite get it. My mom and dad 
initially thought that I was gambling my 
future away — pun intended — but some-
how I did manage to explain to them that 
what I do is sort of marketing.

As far as my friends go, they get it, and I have 
actually hired a few of my closest friends who 
are now part of the ever-growing LCB team.

How do you manage your to-do lists? 
Do you use any special software to help 
you out? This has to be my Achilles heel. 
But I find that tools like BugHerd help a 
great deal with managing tasks and orga-
nizing to-do lists.

How much time do you devote to social 
networking for your sites? We have a dedi-
cated team that does our social media pages. 
We currently have more than 50 Facebook 
fan pages, plus Twitter, Google+ and Pinter-
est. It’s a full-time job, weekends included.

What’s the most difficult thing about 
running your sites? The sheer size of our 
network and managing tasks and staff 
on a day-to-day basis. That’s why we’re 
hiring more people every few months and 
giving more responsibility to our key staff 
members to delegate some of the workload 
and make things run smoothly.

What’s the best thing about running your 
sites? Being the second in command and a 
business partner gives me a lot of freedom, 
and it has its own perks. I enjoy the role and 
the responsibility that it comes with it. I enjoy 
being able to work remotely, even though 
most of our staff works from the office.

I enjoy being able to travel and run the sites 
at the same time. I also enjoy the ability to 
cater to our visitors, to inform and educate 
them, and to make a difference and help 
protect them. 

What do you do to stay in shape — both 
physically and mentally? I work out at 

least four times a week. I quit smoking two 
years ago, and that proved to be one of the 
best decisions of my life. I have a dog that 
I walk a few times a day, which relaxes me 
greatly. And, of course, meeting up with 
friends for drinks is always a good idea.

What do you do with your spare time? 
I mostly spend it outdoors with my dog, 
watching TV or going to the cinema. A big 
part of living in Belgrade and our culture 
is spending time at café bars. We love our 
coffee, and it’s still the best way to kill 
some time and socialize.

What did you dream of doing, both pro-
fessionally and personally, when you 
were a kid? Um, that’s a tough one. I 
wanted to be a historian at one time, then 
I wanted to save the planet and do some 
ecology work. I wanted to help people as 
a kid, and I still do. I have some plans in 
that respect in the not-so-distant future.

If someone from out of town were vis-
iting you, what’s the one place you’d 
definitely take them to see? Belgrade is 
known for its nightlife, so it would be one 
of the many river clubs we have here. It is 
also a city of history, so I would take them 
to see the old city fortress and Kalemegdan 
Park — and, of course, get them to try the 
local cuisine at one of the most prominent 
bohemian quarters in Belgrade.

When you need to get as far away from 
work as possible, where do you go? I 
travel a lot, and the work always follows 
me! I can’t get away from it. It is both a 
blessing and a curse. 

What’s your all-time favorite movie? I 
am a sci-fi fan, so has to be 2001: A Space 
Odyssey, and the recent one, Interstellar.

If you could invite anyone to dinner, who 
would they be? It can be only one — and 
no, not the Highlander! Nikola Tesla!

Name three things that people reading 
this magazine don’t know about you. 
1. I am a big fan of football and a Partizan 

Belgrade fan. 
2. I used to play basketball in elementary 

school and in high school. 
3. I had my neck broken when I was 19.

I enjoy being able to travel and run  
the sites at the same time. I also enjoy 

the ability to cater to our visitors, to 
inform and educate them, and to make 

a difference and help protect them. 
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affvantage.com
affiliates@affvantage.com

allegroaffiliates.com
support@allegroaffiliates.com

betchan.com/affiliates
support@betchan.com

affiliates.bitstarz.com
affiliates@bitstarz.com

gigaffiliates.com
support@gigaffiliates.com

intertops.eu/affiliate
affiliate@intertops.eu

mfortunepartners.com
affiliates@mfortune.co.uk

partners.mybet.com
partner@mybet.com

affiliates.punchbets.com/ 
affiliates

affiliates@punchbets.com

affiliates.tipbet.com
affiliates@tipbet.com

GPWA SPONSORS

GPWA SPONSORS
THE  PLATINUM SPONSORS

1xbet-partners.com
reklama@1xbet.com

bet365affiliates.com
support@affiliates365.com

buffalopartners.com
Andrew.stone@buffalopartners.com

lapalingo.com/en/ 
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Meet the organizations whose generous, enthusiastic sponsorships help keep us strong. Platinum, gold or 
silver, the people behind these GPWA sponsor programs are ready to provide you with the sophisticated tools 
and expertise you need to maximize your conversions and your revenues. Visit the Affiliate Programs section 
of GPWA.org for more information about each program.

THE  GOLD SPONSORS

777affiliates.com
contact@777affiliates.com

affiliateedge.com
martyn@affiliateedge.com

azartcash.com
manager@azartcash.com

 
bet-at-home.com
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victorsaffiliates.com
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affiliates@codetaff.com
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affiliate
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contact@earnaffiliates.com
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erik.karu@oc.eu

europartners.com 
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lvbet.com
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“G2E is a valuable 
trade show for us 
to showcase our 
key products.” 

Discover new technologies. Source new vendors. Stay current with industry trends.  
Energize your career with world-class education and professional development.  
And make valuable new connections. It all happens at the gaming industry’s premier event:  
Global Gaming Expo.

Join Liberty and thousands of other gaming professionals at G2E.  
Register today at globalgamingexpo.com

GLOBAL GAMING EXPO 
SEPTEMBER 27 – 29, 2016    
SANDS EXPO CENTER LAS VEGAS

Liberty Reyes
Director of Regional Marketing,
Aristocrat Technologies

THE  SILVER SPONSORS

GPWA SPONSORS

GPWA SPONSORS

acerevenue.com activewin.co.uk affcorner.com affiliatescontrolpanel. 
casinoextreme.com

commission.bz

affiliate.coral.co.uk crazyrewards.com

FAST TRACK AFFILIATES

FAST TRACK AFFILIATESfasttrackaffiliates.net fortuneaffiliates.com fruityaffiliates.com

fullcreamaffiliates.com partners.happybet.com iaffiliates.com incomeaccess.com affiliates.mrringoaffiliates.com

oddsring.com/affiliate-program partners.platincasino.com quasaraffiliates.com revenuegiants.com rewardsaffiliates.com

starpartner.com stargamesaffiliate.com vistagamingaffiliates.net

http://acerevenue.com/
http://activewin.co.uk/
http://affcorner.com/
http://casinoextreme.com/
http://commission.bz/
http://affiliate.coral.co.uk/
http://crazyrewards.com/
http://fasttrackaffiliates.net/
http://fortuneaffiliates.com/
http://fruityaffiliates.com/
http://fullcreamaffiliates.com/
http://partners.happybet.com/
http://iaffiliates.com/
http://incomeaccess.com/
http://affiliates.mrringoaffiliates.com/
http://oddsring.com/affiliate-program
http://partners.platincasino.com/
http://quasaraffiliates.com/
http://revenuegiants.com/
http://rewardsaffiliates.com/
http://starpartner.com/
http://stargamesaffiliate.com/
http://vistagamingaffiliates.net/


“G2E is a valuable 
trade show for us 
to showcase our 
key products.” 

Discover new technologies. Source new vendors. Stay current with industry trends.  
Energize your career with world-class education and professional development.  
And make valuable new connections. It all happens at the gaming industry’s premier event:  
Global Gaming Expo.

Join Liberty and thousands of other gaming professionals at G2E.  
Register today at globalgamingexpo.com

GLOBAL GAMING EXPO 
SEPTEMBER 27 – 29, 2016    
SANDS EXPO CENTER LAS VEGAS

Liberty Reyes
Director of Regional Marketing,
Aristocrat Technologies

http://globalgamingexpo.com/
http://www.globalgamingexpo.com/


ERIK KARU | OEG Partners / OlyBet

But our OlyBet.com site and its affiliate 
program get a lot of attention from the 
Finnish and Scandinavian markets. 

The Olybet.com site has English, Finn-
ish and Russian as language options. 
Why did you decide on these lan-
guages, and do you have any plans to 
expand to other languages in the near 
future? We have geo-IP targeted web-
pages in the Baltics, so we have support 
for Estonian, Latvian and Lithuanian. In 
these countries there are quite a number 
of Russian-speaking inhabitants, so it is 
essential to have Russian and English. 
Finland is our neighbor country, so it is 
good to offer them our products in their 
native language. We are already working 
on expanding our webpage with Swedish 
and other languages.   

OlyBet has been open since 2010. How 
important are longevity and reputation 
in the online gambling industry? Yes, 
we started operating under the brand 
name Olympic-Online in 2010, and then 
rebranded in 2013 to OlyBet when we 
added sports betting. Longevity and rep-
utation are very important in the online 
gambling industry, because it gives a 
hint to the customers that the company 
is trustworthy. OlyBet is part of Olympic 
Entertainment Group (OEG), which is a 
publicly listed company, and our mother 

You’ve had several positions at OEG 
Partners, in both affiliate management 
and online marketing. What drew you 
to this line of work? I have worked in 
the online gaming sector since 2010, when 
we launched Olympic-Online in February. 
We rebranded the business into OlyBet in 
August 2013. Since then, I have had four 
different working positions. I started as 
marketing project manager. My second 
position was affiliate manager at Olym-
pic-Online Times, where I received my first 
experience in that field. My next position 
was as the head of online marketing for 
OlyBet in Estonia, which was a very good 
experience to take with me to my current 
role. In 2015, we decided that we needed 
to switch to a more appropriate affiliate 
platform and to operations at a group level, 
and in May we launched the OEG Partners 
affiliate program and my new title became 
head of affiliates.

Tell us a little bit about the branding and 
customer base of OlyBet. You’re based 
in Estonia; how much of your customer 
base is Estonian? What other countries 
do your customers come from? With 
OlyBet, we currently hold licenses in all 
Baltic countries – Estonia, Latvia and Lith-
uania – and this is where we do traditional 
marketing as laws allow us. We are in a 
market-leading position in this region. 

brand is Olympic Casino. OEG has over 
23 years of gambling business experience, 
which gives us a very strong market po-
sition in Europe.  

In addition to OlyBet, the OEG Part-
ners website lists a few other brands 
as “Coming Soon,” including Olympic 
Casino and Orakulas. Can you give us 
a quick sneak peek at these brands? 
Olympic Casino is our land-based brand, 
and through this we operate in eight differ-
ent countries in Europe – Estonia, Latvia, 
Lithuania, Slovakia, Poland, Belarus, Italy 
and Malta. We are working hard to offer 
the affiliates an option where they can send 
their traffic into land-based casinos and 
earn a CPA-based commission on these re-
ferrals. Orakulas is our Lithuanian brand, 
which was bought by OEG. Through the 
brand Orakulas, in addition to the online 
operations, we have 35 betting shops in 
Lithuania. We will start offering the Ora-
kulas brand to affiliates for promotion in 
a few months. 

Describe your role in regard to affiliates. 
How much of your traffic is attributable 
to affiliates? My role is directly connected 
with affiliate partners, so I personally 
communicate with them with help from 
the OEG Partners team. In addition, I am 
responsible for other non-core, internation-
ally focused markets where we could and 

For this issue of the GPWA Times Magazine, we talked to 
Erik Karu from OEG Partners and Ioannis Pagounis from 
Tipbet. Both affiliate managers have held a variety of posi-
tions within the iGaming industry, and they both enjoy the 
multifaceted nature of their current jobs. They also both 
enjoy attending industry conferences, saying they’re great 
places to meet affiliates face-to-face – so make sure to 
stop by and say hi to them at the next one you attend!

Meet the  
Affiliate  
Managers

AFFILIATE MANAGER INTERVIEW SERIES
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want to operate through affiliate channels.

OEG Partners offers affiliates lifetime 
revenue share of 50% for the first three 
months, then 20-35% depending on 
number of new customers, with no neg-
ative carryover. Why did OEG Partners 
decide on this commission model? We 
want to attract serious affiliate partners, 
and we are constantly working to grow 
our affiliate partner base. If every month 
revenue share is performance-based, then 
it keeps affiliates more hands-on, which 
will lead to a win-win situation for both 
parties with higher commissions. 

The OEG Partners affiliate program 
does not overwrite tracking cookies, 
so the earliest referrer gets credit for 
a new player. Some affiliates have 
pushed back on this in the GPWA fo-
rums. How do you approach handling 
criticism from affiliates, either ones 
you currently work with or potential 
partners? Every criticism is very wel-
come, because it keeps the quality of the 
brand balanced. When a suggestion or 
criticism from the affiliate is justified we 
will try to solve it ASAP. As for the cook-
ies overwriting, we are already working 
toward changing the system so the last 
referrer will get the credit.

OEG Partners recently became a GPWA 
Gold Sponsor. Why do you feel it’s im-
portant to support the GPWA? How 
does a sponsorship help your organi-
zation? Through our GPWA Gold Spon-
sorship we receive exposure in the GPWA 
forum, which is a good place to commu-
nicate publicly with potential worldwide 
affiliate partners and spread the word that 
OEG Partners is waiting for them. 

How do you ensure that payments are 
sent out on time? And when do your 
payments go out?  We chose an affiliate 
platform partner wisely and partnered up 
with Income Access, which is a platform 
our affiliates love. All the payment pro-
cedures are handled through this system, 
and statistics are updated seven days a 
week for quick and convenient tracking. 
OEG’s finance department handles the 
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partners in CRM to help make the most of 
the customer lifecycle. Obviously, we will 
never stop developing the product and the 
service. Considering our roadmap on that 
front, we believe that we are able to amplify 
the user experience as often as quarterly. 

Problem gambling is a serious issue for 
our industry. What does OlyBet do to 
protect players that may have a gam-
bling problem? We obviously take this 
matter seriously. Being locally licensed 
in many jurisdictions gives us important 
experience working with this issue. On 
top of what’s been set out by licensors, 
we do go beyond that. As an example, 

payments for the commissions within the 
first two weeks of every month.

It’s one thing to bring in a new person to 
a site. It’s another thing entirely to get 
them to stick around. What does OlyBet 
do to retain players sent by affiliates?  
We are putting a massive focus on market-
ing, and we have a big marketing depart-
ment to help accomplish that on a daily 
basis. With a high frequency of promotions, 
we are keeping our players happy and ac-
tive. And our highly optimized loyalty 
program keeps players engaged. Also, I 
think the key is not to take on this challenge 
alone, so we are using several well-known 

we are highlighting that online gambling 
can be addictive and inform players to 
play responsibly. There are options to set 
playing limits, and we are giving very clear 
information on how to set up self-exclusion 
for themselves. 

Describe your typical work day. How 
much time do you spend in meetings? 
How many e-mails do you send out? Do 
you spend much time on the phone or 
on Skype? How many affiliates would 
you say you communicate with on a 
typical day? Our workday lasts from 8:30 
a.m. to 5:30 p.m. On my average office 
working day, I spend two to three hours 

I think attending some of these conferences is crucial to get 
a feel for the rhythm of the industry, meet with your peers 

and connect with your affiliates eye-to-eye.

AFFILIATE MANAGER INTERVIEW SERIES
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physical books, because there is too much 
electronic communication around me all day. 

What’s your favorite movie? I actually 
don’t have one favorite movie. When I 
was younger it was Gone in 60 Seconds. I 
still like car movies like The Fast and the 
Furious. I really like historical movies like 
Gladiator, Troy and Robin Hood.

What do you use for most of your Web 
surfing: A desktop computer, laptop, 
tablet or smartphone? Because I work 
from the office, I still use a laptop with 
an extended regular big monitor next to 
it, but, for sure, my smartphone is really 
an essential part of my work and all my 
e-mail boxes are synced to it.

iPhone or Android? If we took out your 
earbuds, what would we find you listen-
ing to? iPhone. I listen to much different 
music and I like R&B, vocal trance, soft 
rock, some rap, some electronic music, 
café del mar. It really depends on what 
kind of mood I am in.

If you could go anywhere on vacation, 
where would you go? Republic of Sey-
chelles. Most beautiful beaches and amaz-
ing scenery. A very relaxing place to be.

If you could have dinner with three peo-
ple, living or dead, who would they be? 
God, Aristoteles and Barack Obama.

Describe the office culture at Olybet/
OEg Partners. If we were a fly on the 
wall, what are some of the topics of 
conversation we’d hear about at the 
water cooler? I think it’s amazing to 
work with both land-based and online 
businesses side-by-side. For example, we 
have a weekly marketing meeting where 
the executives from both businesses come 
together to share their accomplishments 
from last week and plans for the upcoming 
period. It’s fun and engaging, but also very 
educational and motivating. 

Have you had a chance to attend any 
gambling industry conferences? I have 
had a chance to attend many affiliate and 
iGaming conferences, including LAC, ICE, 
BAC and G2E. I think attending some of 
these conferences is crucial to get a feel for 
the rhythm of the industry, meet with your 
peers and connect with your affiliates eye-
to-eye. Most industry events are high quality 
and interesting, so they are also fun to attend.

What do you wish you could change 
about the industry? Like many others, I 
would like to see more innovation around 
the products and their delivery. The technol-
ogy gives us all the opportunities for that. 

Where do you think the industry will be 
in five years? In five years, the industry 
is going to be much more advanced and 
more interesting from an entertainment 
perspective. Of course, there will be many 
more markets that are restricting operators 
from offering their products if they have no 
license, which is eventually good because 
it raises the quality in the industry.  

If someone from out of town were to 
visit you, where is the one place you 
would have to take them? I would take 
them to Estonia’s capital, Tallinn, and show 
them our Old Town, which dates back to 
the year 1248.

What is the last book you read? Did you 
enjoy it? Did you read it on an e-reader, or 
do you need to have a copy of the physi-
cal book in your hand? The Richest Man in 
Babylon, by George S. Clason. I enjoyed it and 
I have a physical copy of it. I usually prefer 

name three things that people reading 
this magazine don’t know about you.
1. I am blessed to have two sisters, Ines 

(31) and Kati (14), and an amazing girl-
friend, Janelys (19).

2. I have co-founded two other companies: 
Emahool OÜ is our family company, 
which is a Mothercare’s franchise busi-
ness from the U.K., and SMI Group OÜ, 
a precious metal sales company.

3. I like motorsports. I am the Estonian 
Champion in snowmobile cross in 
Class B and a three-time third-place 
finisher in expert class. I have also par-
ticipated in the World Championships 
and European Championships. 

I like fast and exotic cars. Right now I 
drive an Audi S5. I would like to own an 
Audi RS6 and a Lamborghini one day.

We want to attract serious affiliate 
partners, and we are constantly 
working to grow our affiliate partner 
base. If every month revenue share 
is performance-based, then it keeps 
affiliates more hands-on, which will 
lead to a win-win situation for both 
parties with higher commissions. 

Erik Karu | oEG partners / olyBet
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IOANNIS PAGOUNIS | Tipbet

Before joining Tipbet, you held other 
marketing positions at online sports-
books like 666Bet/Metro Play. What 
drew you to this line of work? What 
lessons from your previous experi-
ences have been the most valuable 
in your work at Tipbet? I joined this 
industry because I realized very early 
that it is very dynamic with a lot of 
opportunities, and my initial thoughts 
were proven correct. During the last 
10 years, I have received many lessons 
that have helped me improve my pro-
fessional career and my personality. The 
most valuable lesson is that you need 
to have guts if you want to survive and 
be successful.

What did you do before joining the iGa-
ming industry? Before I joined this indus-
try I was working in the pharmaceuticals 
industry, but honestly, it was something 
that I did not enjoy. So I discovered this 
amazing world of iGaming, and I am very 
satisfied that I chose it.

Tell us about Tipbet’s customer base 
and marketing. You’re based in Malta; 
what countries do most of your players 
come from? Tipbet’s main markets are 
the German-speaking countries/DACH, 
but we will be expanding into other mar-
kets, as well. We are in the process of 
finalizing the license acquisition in some 
regulated markets. Also, South America 
is in Tipbet’s plans in the near future. 

I would consider our marketing quite 
aggressive. We have just renewed our 
sponsorship with Fortuna Dusseldorf, 
the football team from Germany, for the 
2016/17 season. We are currently in ne-
gotiations with other football teams for 
sponsorship agreements. We are also the 
sponsors of a local football team here in 
Malta, FC Gzira United. We decided to get 
involved in this deal because we want to 
help the local community in Malta where 
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our headquarter offices are located. The 
Ad Finem team is a top team in eSports 
and we are the official sponsors, so we 
help them grow and progress in the field 
of eSports.

We participate in all major industry events 
like ICE, LAC, AAC, BAC and EiG. In Oc-
tober, the Tipbet team will be exhibiting in 
Berlin at EiG. At BAC, we will have a stand 
and we are the main registration sponsors. 

As I mentioned before, our main cus-
tomer database is from the DACH coun-
tries, but we have customers from many 
countries in Europe because they trust 
our brand and they are impressed with 
the simplicity of our website. Addition-
ally, our live streaming option for top 
matches from all sports around the world 
helps us increase acquisition. Our live 
streaming option is free – the user just 
needs to have a valid account at Tipbet, 
unlike other operators, which require the 
customer to make a deposit or to make 
at least one bet in the last 24 hours. At 
Tipbet, it’s totally free.  

What do you think the emergence 
of eSports means for the affiliate 
market? eSports is the new trend in 
our business, therefore,us at Tipbet we 
are offering a wide variety of all bets 
in games of CS:GO, Starcraft, League of 
Legends and Dota 2. In September, we 
planned to focus much more on eSports, 
with special bonuses and promotions. 
This new trend means a lot for the af-
filiate market, since affiliates have one 
more weapon for boosting their monthly 
affiliate commissions.    

The site has English, German, Greek 
and Turkish as language options. Why 
did you decide on these languages, 
and do you have any plans to expand 
to other languages in the near future? 
For English and German, the reason is 
obvious – those languages are a must. 
For Turkish and Greek, the company has 
plans for the near future in those terri-
tories. Other languages will be online 
very soon, as we are expanding rapidly 
in other markets. Tipbet’s future plans 

are extremely big, and we are going to 
be one of the top operators in the iGa-
ming industry.

Describe your role in regard to affiliates. 
How much of your traffic is attributable 
to affiliates? I hold a multitasking position 
at the moment at Tipbet, and I am also in 
charge of the affiliate managers. We try to 
close fair deals with our affiliates, and we 
want to keep them happy and satisfied. We 
keep in close contact with all of them, dis-
cussing their problems. We listen carefully 
to their suggestions and we help them in-
crease their monthly commission amounts. 

Tipbet offers affiliates lifetime revenue 
share of 25-50% based on monthly net 
revenue, including an up to 10% com-
mission bonus and with negative car-
ryover. Why did Tipbet decide on this 
commission model? We decided on this 
reward plan because we think that it is fair 
for both sides. Hardworking affiliates can 
earn up to 50% commission, while smaller 
affiliates are able to have a decent income 
by promoting Tipbet.

Tipbet recently became a GPWA Plat-
inum Sponsor. Why do you feel it’s im-
portant to support the GPWA? I have 
known about the GPWA for a long time, 
and this Platinum Sponsorship is essen-

tial for us. The GPWA helps us build our 
brand in the affiliate world, and also the 
communication between them via the 
forums is very effective. In my opinion, 
if you want to be considered one of the 
leaders of the industry – and this is our 
purpose – a Platinum Sponsorship with 
the GPWA is very important.

How do you ensure that payments 
are sent out on time? And when do 
your payments go out? We start the 
procedure of paying our affiliates on 
the first of each month, and we devote 
all our working time to processing the 
payments. We normally send the pay-
ments to our affiliates by the fifth of each 
month, but there have been months that 
payments were sent by the third of the 
month. Generally, our payments are pro-
cessed quite fast.

It’s one thing to bring in a new person 
to a site. It’s another thing entirely to 
get them to stick around. What does 
Tipbet do to retain players sent by 
affiliates? Our purpose is to keep as 
many players as possible active at Tipbet. 
There are a lot of actions that we take to 
retain the players affiliates send. Just to 
name a few, we run special promotions 
for specific sports events; we give re-
load bonuses to loyal customers; we give 

eSports is the new trend in our 
business, therefore, at Tipbet we 
are offering a wide variety of all 
bets in CS:GO, Starcraft, League of 
Legends and Dota 2. . . . This new 
trend means a lot for the affiliate 
market, since affiliates have one 
more weapon for boosting their 
monthly affiliate commissions.
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birthday bonuses, free spins in the casino 
and many other promotions. We give a 
lot of attention to customer support in 
the language of the customer, so we have 
fast payouts and that is appreciated from 
all players. 

Problem gambling is a serious issue for 
our industry. What does Tipbet do to 
protect players that may have a gam-
bling problem? We are very strict on 
gambling addiction problems, and we try 
to help users overcome this problem. In 
the case that we identify a problem gam-
bler, we do not try to enable them. Sports 
betting and casino gambling should be 
fun and must not create problems for 
the users.

Describe your typical work day. Hmm  
. . .  my typical work day is extremely busy 
and involves many tasks. My position 
is multitasking, and I enjoy it a lot – the 
working environment at Tipbet is amaz-
ing, and all my colleagues are cool! I am 
trying to assist all of our affiliate managers 
in case they need help or advice. I do 
not send many e-mails during the day, 
as my role is more of an advisory role. 
I have known some of my best affiliates 
for many years, and we are also friends. I 
avoid long meetings due to a lack of time. 
There are lot of things that are running at 
Tipbet at the moment, as the company is 
growing rapidly.  

Describe the office culture at Tipbet. 
If we were a fly on the wall, what are 
some of the topics of conversation 
we’d hear about at the water cooler? 
The office culture at Tipbet is great! We 
have an amazing team of professionals, 
and we want to grow Tipbet. Every day 
we have lunch together, as the company 
provides it, and it’s the best place to listen 
and participate in interesting conversa-
tions. Some are talking about their next 
tasks after lunch break, others about their 
plans after work, or discussions about 
sports events. Generally, there are a va-
riety of topics discussed. That’s the good 
thing about being at Tipbet: You never 
get bored. 

Have you had a chance to attend any 
gambling industry conferences yet? What 
were your first impressions? Last year, I 
attended all of the big industry conferences. 
ICE is amazing, very glamorous and with 
high standards. The same applies to the 
affiliate conferences. All of those are great 
opportunities for networking and making 
successful business deals. I strongly believe 
in face-to-face interaction rather than Skype 
chats or phone calls. 

 What do you wish you could change 
about the industry? I would like to make 
the industry fair for all parties – players, 
affiliates and operators. It is no secret that 
in everyday work, we have to deal with 

cheaters and abusers. It requires a lot of 
time to handle them appropriately, so it is 
quite costly.

Where do you think the industry will be 
in five years? I think sooner or later all 
markets will be regulated, and I consider 
that a necessity. The most important thing 
is that the regulation will be fair in terms 
of taxation for players and operators.

What is the last book you read? Did you 
read it on an e-reader, or hard copy? 
Honestly, I do not read books, but if I did 
I would enjoy a hard copy, rather than 
an e-reader.

What’s your favorite movie? I have a lot 
of favorite movies, but since I am a fan 
of comedies I would say that my favorite 
movie is Dumb and Dumber with Jim Carrey.

What do you use for most of your Web 
surfing: A desktop computer, laptop, tab-
let or smartphone? That depends on my 
mood and what I am going to do. If it is about 
online shopping, I will use my laptop. If I 
have to speak with my family via Skype, I 
will use either my laptop or my smartphone.

iPhone or Android? I use both because I 
have two telephone lines, one Maltese and 
one Greek. If I had to choose, I would go 
with the iPhone.

If you could go anywhere on vacation, 
where would you go? With no second 
thought, I would go to Greece. Greece has 
numerous places to visit.

If you could have dinner with three peo-
ple, living or dead, who would they be? 
Since I am sports fan, I would like to go to 
dinner with Ronaldinho, Michael Jordan 
and Novak Djokovic. I admire all of them 
as they are great athletes and, in my eyes, 
great people.

Name three things that people reading 
this magazine don’t know about you.
1. I am the proud father of a 22-year-old girl.
2. I am a low-profile person.
3. The third one is secret; I’ll keep it 

to myself.

We try to close fair deals with our 
affiliates, and we want to keep 

them happy and satisfied. We keep 
in close contact with all of them, 

discussing their problems. We listen 
carefully to their suggestions and 

we help them increase their monthly 
commission amounts.
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LONDON AFFILIATE  
CONFERENCE
9-12 FEBRUARY 2017, EXCEL LONDON

More details including sponsorship packages, conference  
schedule, official hotels, all the parties and much more can be found on 

www.LondonAffiliateConference.com

J O I N  U S  I N  L O N D O N  F O R  T H E  B I G G E S T  E V E N T  I N  T H E  I G A M I N G  A F F I L I A T E  M A R K E T
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A year ago, the state of New York was a 
heck of a lot closer to being banished to 
our Wall of Shame than to becoming a 
distinguished APCW Hall of Famer.

You may remember it was the Empire 
State, playing the role of the Evil Empire, 
that ignited what became a sordid daily 
fantasy sports firestorm last fall. That’s 
when Anakin Skywalker, err, make that 
Attorney General Eric Schneiderman, be-
gan the suffocation of the then-blossoming 
DFS industry when he announced that 
DraftKings and FanDuel were “illegal 
sports gambling businesses.”

Schneiderman followed that salvo by firing 
off a hasty cease-and-desist order before 
finally ordering the DFS giants to stop ac-
cepting wagers in the state, leading to the 
eventual exit of DraftKings and FanDuel 
from the lucrative New York market.

Many of Schneiderman’s fellow AGs 
across the U.S. followed suit and began 
putting their microscopes on the industry, 
and chaos quickly ensued. To this day you 
need a map to figure out in which states 
you can legally play DFS, and in which 
ones it’s considered a crime. (We just so 
happen to provide that handy-dandy map 
on page 7 of this issue).

But despite all the commotion and contro-
versy Schneiderman created, New York 
redeemed itself. It now takes its rightful 

place in our hallowed Hall of Fame, after 
completing an unforeseen 180-degree turn 
and passing a bill in August that regulated 
and legalized DFS – just in time for the 
American football season. 

The about-face began in June when the 
Senate passed the bill just under the gun 
on the final day of the legislative ses-

sion, leaving it a Gov. Andrew Cuomo 
signature away from becoming law. For-
ty-six days later, on 3 August, Cuomo 
put his name on the bill, making New 
York the seventh state to give the green 
light to DFS this year.While DFS fans 
in New York rejoiced, it wouldn’t have 
been a surprise if Schneiderman spouted 
off and continued to rail against the 
industry. Instead, the AG was gracious 
in “defeat.” 

“As I’ve said from the start of my office’s 
investigation into daily fantasy sports, 
my job is to enforce the law and protect 
New Yorkers from illegal or unscrupu-
lous conduct,” he said in a statement. 
“The Governor has signed a bill that 
amends the law in order to legalize daily 
fantasy sports contests, with consumer 
protections for New York players. I will 
enforce and defend the new law.”Now, 
let’s all hope we see a similar step in 
the right direction come 2017 for on-
line poker in New York. The bill made 
significant progress in 2016, passing a 
committee vote and being included in the 
budget, but ended up stalling once again 
to the point where Assembly member 
Gary Pretlow said the bill had a “100-to-1 
shot to hit the floor.”

Not exactly promising odds, for sure. But, 
as we saw with DFS, things can change 
rather quickly in New York, and for the 
better. Stay tuned.

HALL OF FAME

Despite all the commotion 
and controversy 

Schneiderman created, 
New York redeemed  

itself . . . passing  
a bill that regulated  
and legalized DFS.
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Previous  Hall of Fame Inductees

In addition to the esteemed APCW Hall of Fame, we have a Wall of 
Shame where an array of dastardly politicians, media outlets and 
iGaming industry folks have been exiled for a variety of reasons over 
the last seven years. The list of Wall of Shame scoundrels includes 

casino magnate Sheldon Adelson, Australian Senator Nick Xenophon, 
PokerStars, Newsweek, Caesars Entertainment and many more. To 
view the complete list, or to check out all past issues of the GPWA 
Times Magazine, visit the archive section at GPWATimes.org.

Rep. John Campbell
October 2010

After initially supporting the UIGEA and other related legislation, Campbell became the 
very first APCW Hall of Famer when he turned his act around and voted in favor of Rep. 
Barney Frank’s Internet Gambling Regulation, Consumer Protection, and Enforcement Act. 
Proposed in June 2009, the bill intended to “provide for the licensing of Internet gambling 
activities by the Secretary of the Treasury” and would have automatically created an ex-
ception for poker in the UIGEA.

Judge Jack Weinstein
October 2012

Judge Jack Weinstein declared poker a game of skill in August 2012 – or he may as well 
have. At the very least, he said that poker is more a game of skill than chance, and called 
out the DOJ for using a witness during a prosecution who didn’t know a thing about poker 
and didn’t read any research from the experts. Judge Weinstein paved the way for other 
judges to come to the same conclusion about the game — although in the four years since 
this decision, fewer have done so than we’d hoped.

New Jersey Gov. Chris Christie
October 2013

Back when Gov. Christie vetoed a bill that would regulate Internet gambling in New 
Jersey, all hope seemed lost. But, in a surprising turn of events, he signed the bill al-
most immediately after lawmakers made the changes to it that he had requested. This 
made New Jersey the third state to regulate online gambling. The governor believed 
that regulation and the associated revenue would be good for the state – and (spoiler 
alert) he was right.

New Jersey Division of Gaming Enforcement
June 2016

New Jersey has stayed at the forefront of the iGaming regulation movement. The state has 
made a good case for how well geolocation services can work, how it’s possible to prevent 
underage players from gambling and, mostly importantly, that there’s massive potential in 
the industry. To top it off, PokerStars made its reentry into the state’s market in March 2016, 
positively impacting the market and proving that the New Jersey Division of Gaming Enforce-
ment knows exactly what it’s doing.
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GamingMeets.com is your guide to 2,000 
industry events, including trade shows, 
conferences, seminars, networking events and 
awards ceremonies. Visit the site for complete 

details on each of the upcoming iGaming affiliate events listed on this 
page, plus a wide variety of other industry events. For up-to-the-minute 
info on where gaming industry professionals around the world will be 
getting together, get yourself over to GamingMeets.com!

SEPTEMBER 2016
27 September
Live Gaming Summit
Hotel Miramar
Barcelona, Spain 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

27-29 September 
Global Gaming Expo (G2E)
Las Vegas Sands Expo & 
Convention Center
Las Vegas, Nevada

OCTOBER 2016
5 October
EGR Online Gambling Briefing & 
Awards Italy
Rome Cavalieri, Italy 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

7 October
Russian Affiliate Congress & Expo 
(RACE)
Sokolniki
Moscow, Russian Federation 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
10-13 October
PubCon Las Vegas
Las Vegas Convention Center
Las Vegas, Nevada 

18 October
CPAConf
InfoSpace Event Hall
Moscow, Russian Federation 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
18-20 October
Excellence in iGaming  (EiG)
Arena Berlin
Berlin, Germany
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
20-23 October
Berlin Affiliate Conference (BAC)
Messe Berlin
Berlin, Germany
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
20-23 October
Financial Partners Expo Berlin
Messe Berlin
Berlin, Germany 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
24-26 October
Betting & iGaming Africa Summit
Century City Conference  
Centre and Hotel
Cape Town, South Africa
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
25-26 October
Performance Marketing Insights
Westminster Park Plaza
London, United Kingdom

27 October
Russian Gaming Week Sochi
Sochi, Russian Federation

NOVEMBER 2016
1-2 November
EGR Future Digital Summit
Aviator Hotel, Farnborough
Hampshire, United Kingdom
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
7-9 November
Malta iGaming Seminar (MiGS)
Hilton Malta
St. Julian's, Malta
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
9 November
Affiliate Conference
Municon Conference Center
Munich, Germany
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
15-17 November
SAGSE Buenos Aires
Costa Salguero Convention Center
Buenos Aires, Argentina
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
16-19 November
Summit of iGaming Malta (SiGMA)
The InterContinental Bay Arena
St. Julian's, Malta
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
28 November
EGR Operator Awards
The Artillery Garden at the HAC
London, United Kingdom

DECEMBER 2016
1 December 
Fantasy Sports Expo Asia 
Hong Kong, China

5-6 December 
Affiliate World Asia
Centara Grand and  
Bangkok Convention Centre
Bangkok,Thailand

JANUARY 2017
15-17 January 
Affiliate Summit West
Paris Las Vegas
Las Vegas, Nevada

FEBRUARY 2017
7-9 February 
ICE Totally Gaming
Excel
London, United Kingdom
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
9-12 February
London Affiliate Conference (LAC)
Excel
London, England
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
9-12 February
Financial Partners Expo London
Excel
London, England
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
10 February
The iGB Affiliate Awards
London, England

MARCH 2017
20-27 March
LeadsCon Las Vegas
Paris Las Vegas
Las Vegas, Nevada

BERLIN NETWORKING EVENTS

18 October
EiG Dinner & Drinks for 
TEN members
20:00
Arena Berlin

20 October
BAC Welcome Drinks
16:00 - 18:00
Crowne Plaza Berlin City 
Centre Hotel

BAC Opening-Night Party 
& EiG Closing Party
21:00 - Late
AVENUE

21 October
BAC Networking Party
21:00 - Late 

22 October
BAC Networking Party
21:00 - Late 

23 October
BAC Sunday Session
13:00 - 16:00  

2016-2017 EVENT CALENDAR
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MORE LIVE STREAMING,  
MORE IN-PLAY MARKETS, 

A WORLD OF OPPORTUNITIES

Enjoy gambling responsibly. www.gambleaware.co.uk 18+

http://www.gambleaware.co.uk/
http://www.bet365affiliates.com/

